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Biernacki
Promoted To
WOR VP/GM

WOR/New York VP & Assistant
GM Bob Biernacki has been pro-
moted to VP/GM replacing Rick
Devlin, who exited the position last
month (R&R 57). Biernacki serv-
ed as Devlin’s assistant at the RKO
station for the past four years.

“Naturally, I’'m excited,” Bier-
nacki told R&R. “It’s an absolute-
ly marvelous, exquisite radio sta-
tion. WOR is a magnificently com-
plex station. It has evolved through
the years ... not like other sta-
tions where you copy a format and
make some changes, etc. Overall,
I would say the station is perfectly
positioned right now for the times
we live in and the competitive fac-
tors in the marketplace. There will
be no changes of any great signifi-
cance. We will just try to make an
excellent product a little bit better,
a little bit bigger, and a little more
profitable.”

BIERNACKI/ See Page 36

Kaufman Named
WCCO Station
Manager

After 30 years with WCCO/Min-
neapolis, Clayt Kaufman has been
appointed to the newly-created
position of WCCO Station Manager.

Most recently National Sales
Manager & Director/Broadcast
Operations, Kaufman is now re-
sponsible for several broadcast
areas, including sales, program-
ming, marketing,
promotional/re-
search, and traf-
fic. He reports to
WCCO VP/GM’
Phil Lewis, who
continues to su-
pervise overall
operations.

“It’s been a Clayt Kaufman
dream and goal of mine for a long,
long time,” said Kaufman. “I'm
very enthused about helping
maintain the great tradition of
this fine station. To be one of the
top people at one of the top sta-
tions in the country is very ex-
citing.”

Kaufman indicated the station
plans to hire a new national sales
manager, but that he will continue
to handle the operations duties.

In announcing the appointment,
Phil Lewis commented, “We have
the utmost confidence in Clayt’s
ability to carry on in these areas.
He’s very capable, competent,
and definitely fits in with our long-
range goals.”

After joining WCCO in 1951 as a
news writer, Kaufman worked his
way to National Sales Manager in
1969, becoming Director/Broad-
cast Operations in 1976.

SHAKER OFFER CALLED “A FIRST"

JUNE 11, 1982

Arbitron Ready To Discuss Rates With RAB

Arbitron President Ted Shaker
has told NAB President Miles
David he would “appreciate the
opportunity to meet with you and
your committee” (the All-Industry
Radio Ratings Committee) to dis-
cuss Arbitron rate matters. Shak-
er’s mailgram, which was also
sent to all members of the RAB
Committee and to members of the
Arbitron Radio Advisory Council,
mentioned that he and Executive
VP Rick Aurichio would like to ex-
plain Arbitron’s attempts to up-
date its pricing policy.

When asked why the message
was sent, Arbitron spokesperson
Connie Anthes replied, “We are
rarely invited to discuss items of
interest to us and the broadcast-
ers. We wanted to make it clear
that we are ready to talk about the
pricing ideas we have presented
so far 1o the Advisory Council and
other groups.”

However, Arbitron will not dis-
cuss specific dollars-and-cents
issues with the RAB committee.
“We are part of a big company
and we can’t say how much we
want tc take out of each market,”
Anthes said. ‘“We want our reve-
nues to remain the same but we

TYLER EXITS AT WFIL

are willing to discuss a different
way to divide up the costs among
subscribers.”

Mixed Reaction

Reaction to the Shaker letter
was mixed. Miles David told
R&R, “We have turned the letter
over to our legal people to see
what they feel we should do.”” He
indicated that the legal advisors
might suggest that no such meet-
ing take place. However, David
saw the communication from Ar-
bitron as ‘‘a very positive sign.

MARTELLE, WHITE RESIGN

This is a first — they apparently
are ready to talk about rates and
how much is being extracted from
the industry.”

Members of the committee held
various feelings about the Shaker
message. Some felt that it was
‘“‘an indication that Ted knows we
mean business,” while others felt
the tone of the message was *‘ob-
noxious.”

David told R&R that he expects
to hear from his legal staff in the
next few days and decide how to
reply to Shaker soon thereafter.

Bacarella Joins WJR
As Operations Manager

WDRQ/Detroit GM Joe Bacar-
ella will join Capital Cities’ WIR/
Detroit as Operations Manager on
July 6. Bacarella’s appointment
followed the resignation of current
WJR Program Manager Joe Mar-
telle.

WJR GM Ron Pancratz com-
mented, “With the sale of his sta-
tion to an urban contemporary
chain, Bacarella became avail-

Chandler Heads WFIL
And WUSL Operations

WFIL & WUSL/Philadelphia have
combined their programming and
sales operations, with Kris Chand-
ler taking over as Operations
Manager for both Country outlets
from the PD position at WUSL.
WFIL PD Dean Tyler is departing
the station, as are four sales staff-
ers, including WUSL Sales Man-
ager Francis X. Murphey (whore-
signed earlier). WFIL Sales Man-

Media General
Acquires William
B. Tanner Co.

Media General, Inc. of Rich-
mond, VA has agreed to purchase
all the outstanding stock of the
William B. Tanner Company of
Memphis for an undisclosed
amount. The agreement stipulates
that Bill Tanner will remain as
President/CEQO of the company
and that no other changes in the
management group will be made
as a result of the sale.

Tanner has 450 employees oper-
ating frem both the company’s
Memphis headquarters and field
offices in Boston, Chicago, Cleve-
land, Los Angeles, New York, and
San Francisco. The firm is engag-

. ed in the acquisition and sale of

MEDIA/ See Page 36
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ager Bill Burns takes over the
combined sales responsibilities.
Jim De Caro, GM of the sta-
tions, explained to R&R, “What
we’ve done is eliminate the posi-
tion of Program Director for both
radio stations. In doing so we have
also terminated our relationship
with Dean Tyler, unfortunately,
because Dean is : '
a tremendously
experienced pro-
fessional. It was
really a judg-
ment call on who
would remain.
Kris has been
with us now for a
few years, and he Kris Chandler
has gotten himself totally involved
in Country, and he really under-
stands this computerized music
system we have and has made a
great contribution to the overall
sound of both radio stations.
“Dean took us through a real su-
per transition from Adult/Con-
temporary last fall, and I'm sure
with his credentials he’ll have
no problem finding another
position.” De Caro continued,
“We also combined the sales
staffs. We found that until both
stations completely emerged and
established themselves that it was
a lot more efficient for an adver-
CHANDLER/ See Page 22

able.” Charter Broadcasting sold
WDRQ to the Amaturo Group in
April (R&R 4-30). Pancratz con-
tinued, “We are extremely pleas-
ed to have someone with his long
experience and intimate knowl-
edge of this highly competitive
market joining us to help further
growth of our leadership position.”

Bacarella, whose Detroit exper-
ience includes 12 years as PD of
WXYZ, told R&R, “I am really
looking forward to joining WJR.
It’s something that I’ve wanted to
do for a long, long time.”

Pancratz also indicated that
WJR News Director Dave White
had resigned. “He was presented
with an excellent opportunity in
another field, and has elected to
make a career change,” Pancratz
said. WJR Assistant News Direc-
tor Ron Hansen will serve as ac-
ting director of the department
following White’s June 22 depar-
ture. No immediate replacement
was named for Bacarella at
WDRQ.

Jones WLYT'’S
New GM

Zemira Jones has been appoint-
ed General Manager of United’s
WLYT/Cleveland, joining the sta-
tion from WJZ-TV/Baltimore. CHR-
formatted WLYT had been man-
aged by Curtis Shaw, who simul-
taneously served as GM of Black-
formatted sister station WIMO, a
position he retains.

Jones explain-
ed, “The increas-
ed ratings posture
at WLYT war-
rants a fulltime
General Manag- §
er. Curt has done
a sensational job
in the Cleveland
market when you Zemira Jones
consider that the two stations are
not even located in the same build-

JONES/ See Page 22
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KIERNAN HEADS CBS SPOT SALES

Ewing Becomes CBS Radio VP/GM

Michael Ewing has been named to the
newly-created position of Vice
President/General Manager for the CBS
Radio Network. Replacing Ewing as
VP/GM for CBS Radio Spot Sales is Ed
Kiernan, Director of Sales for WCBS/New
York. Ewing will report to CBS Radio Net-
works Sr. VP Dick Brescia, while Kiernan
reports to VP/CBS Owned AM Stations
Gene Lothery.

In making the announcements, CBS
Radio Division President Bob Hosking
stated, ‘““These appointments are positive
steps in positioning CBS Radio for the
future, as well as reflective of the strength

Ed Kiernan

Michael Ewing
of management talent in our division. In
creating Mike Ewing’s new position, we are
addressing the growing complexities of net-
working while freeing Dick Brescia from
many day-to-day activities in order to focus
on the longterm needs of both our radio net-
works. Ed Kiernan, like Mike, brings
wealth of radio management experience to
his new assignment which will serve him
well.”

Ewing started with CBS Radio Spot Sales
as an account executive, later hecoming
Station Manager of KMOX/St. Louis and

Castle Takes
WDVE PD Position

Howie Castle has been named Program
Director at WDVE/Pittsburgh, replacing
Dave Lange, who became WSHE &
WSRF/Miami’s Operations Diractor last
week (R&R 6-4). Castle was PD at
WSYR/Syracuse for the last 212 years.

WDVE GM Bob Schutt told R&R,
“Howie’s got 17 years of broadcast ex-
perience in different markets with different
formats. He’s running a winning operation
in Syracuse. You add all those things
together and he became the number one
choice.”

Castle commented to R&R, “There are
certain limits you reach in any medium-
sized market. It was a good career move for
me. It’s also nice because it’s an off-air PD
position, which I prefer. I'm sorry to be
leaving WSYR. The people at Newhouse
Broadcasting, in particular (WSYR GM)
Hugh Barr, have been super to work with.”
Castle added that WSYR’s recent sale to
Katz had “absolutely no bearing on my
decision to leave.”

Castle joins WDVE June 21. Before com-
ing to WSYR, he was PD at WOLF/
Syracuse, WLCY/Tampa, WIFE/Indiana-
polis, and WABB-FM/Mobile.

Law To Consult
NBC’s New York,
Chicago Stations

Al Brady Law has been retained by NBC
Radio to consult its WNBC & WYNY/New
York and WMAQ & WKQX/Chicago. Law,
President of Surrey Communications
Research for the last two months, was
previously VP/Programming & Audience
Development for NBC Radio’s eight sta-
tions, and also served as VP/GM at WYNY.

According to NBC Exec. VP/Radio & TV
Michael Eskridge, who made the announce-
ment, Law will advise the stations in all
phases of program operations for at least a
year.

Director of Sales for WEEI/Boston. He
became New York Sales Manager for CBS
Radio Spot Sales in 1980, moving to VP/GM

later that year.
Kiernan was an account executive at both
EWING/ See Page 22

BMA Planning
Positive Changes

The Black Music Association (BMA) held
its annual conference in New Orleans last
weekend (June 3-6), and the conference was
viewed as successful in many areas by
observers and BMA officials. A change in
the organization’s direction toward more
“grass-roots” responsiveness was a key
theme, with more involvement from Black
radio and retail called for.

Atlantic/Cotillion VP Everett Smith, a
member of the BMA’s Executive Council,
stated that he hoped ‘‘through com-
municating with each other we will be able
to work out all the differences we have
about the direction of the BMA. We hope to
have more Black radio representation than
we’ve had in prior years. One of our major
goals is for the BMA to be involved in trying
to help program/music directors with their
problems and also help record industry per-
sonnel with some of their day-to-day pro-
blems. We want to see the BMA be the
clearinghouse to help disseminate impor-
tant information to both Black radio and the
music business — retailers, distributors,

artists, etc.”
BMA/ See Page 22

Ives Appointed
KMJK’s New GM

Victor Ives is the new General Manager
at Harte-Hanks Radio’s KMJK/Portland.
Ives, who has been with Golden West
Broadcasters for the past 13 years, was
most recently General Manager of
WTWR/Detroit and Vice President/FM
Stations for GWB.

Harte-Hanks Radio President Gary
Edens told R&R, “Vic Ives brings to KMJK
a wealth of broadcast talent. His track
record as Golden
West’s Program
Director for KSFO/
San Francisco and ;
KEX/Portland is as ‘
impressive as the ,
outstanding job he '
did most recently in i
leading WTWR as _

GM and as VP of ',_:
Golden West’s FM & = ——
group. We know it Victor Ives
will be just a matter of time before KMJK
turns into another Vic Ives success story.”
Ives commented to R&R, “I'm delighted
IVES/ See Page 22

FEIG EXEC. VP/(_}M
De-Lite Restructures

De-Lite Records has restructed its ex-
ecutive staff, with four promotions and two
new appointments. Marty Feig moves from
VP/Business Affairs to Exec. VP/GM for
the label, while Tony Valor moves up within
the A&R department to Exec. VP/A&R.
Stan Price, VP/Promotion for the past five
years, has been elevated to Sr. VP/Promo-
tion, and Tom Barresi enters the record in-
dustry (from the airline business) as
VP/Special Projects. Judy Crossley moves
from Chief Accountant to Comptroller and
Karol Quinn comes aboard as special assis-
tant to Valor.

De-Lite Chairman/President Gabe
Vigorito commented, ‘‘De-Lite Records has
been successful in the past by not being
afraid to change and try new ideas, and I
believe these individuals will provide the
leadership necessary to the success of the
company. In the time they have been with

DELITE/ See Page 22
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OM JERRY JOHNSON RESIGNS

Swanson Directs
KGO-AM & FM
Programming

Jack Swanson has been appointed Direc-
tor of Programming Operations for KGO-
AM & FM/San Francisco. Most recently
News Director of the AM operation, Swan-
son succeeds Operations Manager Jerry
Johnson, who resigned to pursue as yet
unannounced interests. Swanson’s appoint-
ment is part of a management structure
realignment that follows in the wake of
KGO-FM’s recent transition to Talk (R&R
4-23).

Michael Luckoff, VP/GM of both sta-
tions, told R&R, ““This affords us the oppor-
tunity to better coordinate the many
aspects of talk, news, promotion, and
research opportunities than ever before.
We are very pleased to make this promo-
tion and to implement the vital areas of
coordination needed in this complex opera-
tion.”

Swanson remarked, “To come here as
News Director was a very exciting
challenge. Now that we’ve added FM, I'm
in charge of the programming for two dif-
ferent radio stations with very complex for-
mats. It’s an awesome prospect, but it’s one
I’'m very excited about. We have the stabili-
ty of AM and the opportunity to learn new
lessons on FM. The goals are to keep the
AM number one and to make it a bigger
number one than ever and to do a lot of sur-
prising, creative high-energy kinds of
things on FM that, hopefully, have never
been done before.”

Swanson’s News Director post has been
absorbed into the position Director of News
Programming, who will, along with the
Director of Talk Programming, report
directly to Swanson. These two appoint-
ments will be announced soon.

Swanson has been News Director since
1979 when he first joined KGO. Prior to that
he worked at sister station WLS/Chicago.
His background includes experience as a
reporter, anchor, and news director for a
number of other Midwest and East Coast
radio stations.

MICHAELS NEW KJJO PD

Shore Named GM
At KWJJ] & KJIB

Don Shore has joined management ranks
by moving from Operations Manager at
Park Broadcasting’s KJJO/Minneapolis to
GM at the chain’s KWJJ & KJIB/Portland.
Shore replaces Jim Opsitnak, who departed
to buy a station in Salem, OR. KJJO MD
Don Michaels has been promoted to
PD/MD to replace Shore.

Park Broadcasting VP/Radio William
Fowler told R&R, “Park Broadcasting is a
little innovative in using a strong sales
manager in-combination with a strong GM
from the programming ranks, because we
feel that at a station like KWJJ and some of
our other properties programming is the
ultimate open door to sales. We have to
have good programming and keep our
ratings up, and programming is the first
step towards making the thing fly as a sales
vehicle.”

Shore said, “This is the best thing that’s
ever happened to me. What a great staff
they’ve got here! The station’s on an upsw-
ing, and I hope to help it continue. You know
how many programmers make it into the
GM chair . . . not many! So it’s marvelous
that they’ve given me this opportunity. Our
Syracuse station, WHEN, has massive
numbers, and the GM there came from pro-
gramming and he’s just a killer, Bob
Caroline. Park does reward you if you work
hard.”

Commenting on taking over KJJO’s pro-
gramming reins, Michaels told R&R, “I'm
terribly excited. We feel we're offering an
alternative to country music listeners in

SHORE/ See Page 22




Washington Report

Revenue Forms To Be
Mailed In Early August

The Broadcast Industry Revenue Repor-
ting Committee (BIRRC) decided in
Washington this week to send reporting
forms to every station in the country during
the first week of August. Since the FCC has
stopped gathering financial data via Form
324, BIRRC is asking all stations to report
their 1981 totals for local and national sales,
network compensation, trade and barter.
To assure confidentiality, the figures will be
tabulated by the accounting firm Deloitte,
Haskins & Sells.

The estimated $45-58,000 cost of the pro-
ject will be shared by the four trade groups
still participating in the project: NAB,
NRBA, RAB, and Broadcast Financial
Management Association (BFM).

Three television-oriented groups have
dropped out. They are the Television Adver-
tising Bureau (TvB), Independent Televi-
sion Assn., and the Station Representatives
Assn. (SRA). In part, these groups object to
helping fund the project when the vast ma-
jority of stations to be surveyed are radio
outlets.

IRS Pulls Plug On
Worker Radios

The Internal Revenue Service (IRS) has
won the right to prevent workers from
listening to radios on the job, the
Washington Post reports.

In 1979 a group of IRS workers in Ogden,
UT complained the Muzak they were forced
to listen to was ‘‘outdated and grated on
their nerves.”” They asked permission to
play their own radios instead, pointing out
that workers elsewhere in the complex
already enjoyed the same right.

IRS responded with a decree that,
henceforth, nobody would listen to the
radio. Calling that ruling an unfair labor
practice, the National Treasury Employees
Union appealed to the Federal Labor Rela-
tions Authority.

An administrative law judge has ended
the dispute by siding with the government
against the workers. He ruled that the IRS
had a management right to ban radio listen-
ing in its offices.

Daytimer Gets
Congressman’s Attention

WCIL/Carbondale, IL has bought space
in two area newspapers to publish an open
letter urging Rep. Paul Simon (D-IL) to
support legislation (HR 6306) to end
skywave protection. That would let many
daytimers such as WCIL stay on the air at
night for the first time.

PD Matt McCann told R&R he placed the
ads after Simon failed to answer three let-
ters and a phone call. The ads denounced
clear channel stations as ‘‘big city
monopolies” that are ‘blocking local sta-
tions from serving their local service
areas.”

In addition to generating inquiries from
readers, McCann says the ads prompted
one Illinois television station to question
Simon on the daytimer issue, producing
what McCann called a “wimpy statement
of support” from Simon.

Simon’s office told R&R he’d support HR
6306 if he could be assured stations adding
nighttime service would definitely program
local news and weather, and not simply
“turn on their computers and go home for
the night.”

NCPAC Asks Court For
Fairness Doctrine Relief

The National Conservative Political Ac-
tion Committee (NCPAC) has asked the
U.S. Court of Appeals to overturn an FCC
ruling that its paid ads, when aired outside
campaign periods, may trigger an obliga-
tion for stations to furnish free air time to
opposing groups under the Fairness Doc-
trine.

NCPAC apparently decided not to
challenge an even more significant FCC
decision. In a recent ruling, the Commis-
sion also held that independent groups like
NCPAC have no affirmative right of access
to broadcast their views.

Only candidates for federal office enjoy
such a right, the FCC said. The ruling came
about after NCPAC became upset with sta-
tions that refused to accept its ads attack-
ing Democratic officeholders.

R&R/Friday, June 11, 1982

Radio Deregulation Bills
Declared Dead

Cannon, Collins Bills In Trouble;
Kaplan and Tarleton Exchange Barbs;
Collins Says Wirth Misunderstands Fundamentals

Two of the main pieces of radio deregulation legislation pending in
Congress have no chance of passing the House, an aide to Telecom-
munications Subcommittee Chairman Tim Wirth (D-CO) told R&R this

week.

The statement came as leaders of NRBA
and NAB exchanged sharp words over their
difference of opinion on how to get
deregulation through Congress. NRBA
President Sis Kaplan accused NAB of back-
ing ‘‘unattainable” bills while NAB Radio
Board Chairman Cullie Tarleton said

NRBA’s proposed alternative is “short- | <8

sighted.”
Cannon, Collins
“Do Not Have A Chance”
Referring to Rep. Jim Collins’s HR 5242
and Sen. Howard Cannon’s S. 1629, Wirth
press aide Roberta Weiner told R&R,

Sawyer Pledges “‘Fresh,
Aggressive’”’” NAB Leadership

To acquaint broadcasters with candidates for the NAB presidency,
R&R this week continues a series of interviews that began with last
week’s profile of Rep. Marc Marks (R-PA). This week we feature
another active candidate for the position, Ohio Association of Broad-
casters Executive Vice President Tom Sawyer.

When NAB was looking for a new Sr.
VP/Government Relations last year, it of-
fered its top lobbying job to Tom Sawyer,
37, who since 1975 has run the 331-member
Ohio Association of Broadcasters (OAB) as
its Executive Vice President.

Although he declined NAB’s offer
because the “management situation wasn’t
fully defined” and Washington housing
prices are ‘“horrible,” Sawyer is now lobby-
ing to win the NAB presidency.

Sawyer stresses his Capitol Hill and trade
group experience, an absence of ties to
NAB’s past style of management, and
educational credentials that include a
master’s in journalism and a doctorate in
communications.

‘“Unlike
other candi-
dates I'm
not tied to
past associ-
ation ap-
proaches or
styles.”’

—Tom Sawyer

His campaign has been underway for two
months, Sawyer says, and will soon begin
producing carefully orchestrated en-
dorsements from broadcasters at all levels
of the industry and from “major govern-
ment figures.”

Before joining OAB, Sawyer spent more
than two years on the staff of the House
Communications Subcommittee under the
late Rep. Torbert McDonald (D-MA).
Previously, he spent several years working

political campaigns and marketing legal
publications.

Not Tied To Past

“As you look at where we’re going at
NAB, I don’t think we need more of the

same or more business as usual,” Sawyer
declares. “We need fresh, aggressive
leadership.”

He can provide fresh leadership, Sawyer
asserts, because ‘“‘unlike other candidates
I’'m not tied to past association approaches
or styles.” Later he adds, “I do not come
with the baggage of being tied to any one
segment of broadcasting like some of the
candidates. I would bring successful ex-
perience and an ability to work with all
kinds of broadcasters and understand their
special sensitivities.”

Sawyer emphasizes that Ohio is a ““true
microcosm of U.S. broadcasting’’ where he
has worked with major market radio and
television stations, nationally head-
quartered broadcast groups and dozens of
“mom and pop’’ radio stations.

Wants Stronger NAB Lobbying

If he becomes NAB President, Sawyer
says a top priority will be beefing up the
association’s government relations arm.
“They have some excellent people there
now,” he concedes. ‘“‘But when you look at
an organization that has a staff of well over
a hundred, and then look at the number who
are engaged in active lobbying, I think we
need a greater organizational focus on the
lobbying operation.”

In his view, the ““ingredients of successful
lobbying” for NAB would be more em-
phasis on daily personal contacts on Capitol
Hill, vastly increased field organization of
broadcasters at the grass roots level, and
more attention to political fundraising.

Sees NAB In
“Working Partnerships”’

Another key to NAB‘s future, Sawyer
believes, is the need to build ‘‘working part-
nerships’’ with other trade groups on such
issues as First Amendment rights, access
and journalistic rights.

As he puts it, *‘I think we’re already see-
ing that we will have what I call a wider
community of interest with some of the
folks we’ve fought with in the past.”

www americanradiohistorv com

Jim Collins

““Chairman (John)
Dingell and Wirth
have been outspoken
in saying that they’re
not going to pass
legislation which they
feel gives away the
store.” Weiner con-
tinued, ‘““The Cannon
and Collins bills are ;
such bills. So you 2

could say those par- Sis Kaplan
ticular bills do not have a chance of winning
our support.”

The viability of those bills goes to the
heart of the dispute between NAB and
NRBA. NAB has put its full weight behind
both, and continues to believe one or the
other can pass the House. NRBA, while sup-
porting both, believes it’s ‘‘extremely
unlikely’’ either could pass given the stands
of Reps. Wirth and Dingell. On that basis,
NRBA has been pushing an alternative in
which radio stations would get deregulation
and 40 to 50-year leases on their licenses. In
return, they’d pay the government a rental
fee of 1% of gross revenues each year,
which would be used to fund public radio.

This is the idea NAB’s Tarleton calls
“shortsighted.”” NRBA claims Chairman
Wirth “has indicated possible support” for
the scheme, but his press aide, Weiner, will
only say it’s “under discussion.”

Kaplan criticized NAB’s opposition this
week in NRBA’s “Monday Memo” newslet-
ter. She wrote, ‘‘Given the political
realities, rejecting this plan out of hand and
instead relying totally on bills that may be
unattainable would be, in our view, chasing
a pipe dream.”

Says NAB’s Tarleton, “I just don’t feel it
is the responsibility of commercial broad-
casters to fund public broadcasting. It is
just fundamentally not fair.” Further, he
says trying to “buy’’ deregulation with a
gift for public radio amounts to holding
commercial radio “hostage.”” And he slams
the yearly license rental as an unacceptable
“tax or fee.”

Collins Blames Democrats

When R&R asked Rep. Collins whether
his bill could pass the House this year, he
replied, ““That’s just going to be entirely up
to Tim. The deregulation bills have 100%
support on the Republican side but the
Democrats control the committee.”

Collins added, ‘“Tim’s a real bright guy.
He just doesn’t understand the fundamen-
tals. He is one of the most intelligent people
I have ever met, but when you come back
down to the basics, I never can understand
how he arrives at his conclusions.”

On NRBA'’s license leasing idea, Collins
told R&R, “I am completely, entirely, and
unalterably opposed to that fee business.
You open the door on that type of taxation
and there isn’t any top to it.”




NBC Radio’s Young Adult Network

PAUL

McCARTNEY
HAPPY BIRTHDAY.

ou'e all invited to a very
Yspecial birthday party.

Paul McCartney is turn-
ing 40! Hard to believe, isn't
it? In this exclusive Source
special, taken from the Today
Show, Paul talks candidly with
Bryant Gumbel —about family
life; working with Linda; the
Beatles’ years; Lennon’s death;
Stevie Wonder and their new
album; and, how he feels about
turning 40. Plus music. “She
Loves You.” “Ticket To Ride’

“Band On The Run.” “Venus And |

Mars Rock Show!” And “Ebony &
And Ivory,” “Take It Easy’
and “Here Today,’ from the
new album, “Tug Of War,” on
Columbia Records. Produced
by Denny Somach Productions.
Join us for this very special
celebration and help wish Paul
McCartney, “Happy Birthday!”

The weekend of June 18,
19 & 20.

Brought to you, in part, by The U.S. Army and by Sun-In Gentl Ha Lightener.

www americanradiohistorv.-com
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EASY INSTALLATION

Ever been caught in the sun and your glasses weren't strong enough to
| ward off the rays? Yet you didn’t want to be bothered with a hat or a visor with
t its headband trappings? Well, you've got it made in the shade with *'Shaders,”
lightweight foam rubber visors that fit on any pair of sun/eyeglasses.
\ Besides letting your eyes bask in cool shadow, Shaders protect your nose
| and mouth, too. They can be imprinted with various designs or logos, are
available in assorted colors, and can be stored conveniently until you're ready
| to face the great outdoors. And should your glasses accidently fall into any
| water, the floating Shader buoys them up until you come to the rescue.
Contact President Bruce Tricinella at the Greater Shader Co., 15201
Transistor Lane, Huntington Beach, CA 92649; (714) 834-5516 for informa-
| tion regarding quantity/price.

Forecasting The Midlife Demo

According to this month’s issue of '‘American Demographics,”’ the number of
families headed by persons falling in the 45-64 age group will decline during the
80’s. Why? Mainly because the baby-boom generation is heading smack dab into
its family-forming period and will head a larger proportion of all U.S. families.
Breaking it down even further, people ranging from 45-54 years of age and
heading a family will rise 1.5 million (14 %) as those 55-64 decrease by almost
400,000.

Although persons in this particular age bracket are said to experience midlife
crises, money shouldn’t have anything to do with it (if the economy doesn’t get
any worse). The proportion of wage earners between 45-54 bringing home
$50,000 or more, will increase 94%. Meanwhile, because of the early retirement
factor, the number of 55-64 year old workers earning the same amount is pro-
jected to rise only 59% . As 1990 rolls around close to one-third of the 45-54 year
old headed families will earn $50,000 or more as compared to one-fourth of those
55-64 at the same income level.

Individuals not living with families will grow 25% in the 45-54 slot only to fall
1% in the 55-64 group. Where earnings are concerned, they should rise to
$25,000 + for 25% of those 45-54 and 15% of those 55-64. These unrelated
persons comprise 18 % of consumer units (45-54) and more than 25% of con-
sumer units (55-64).

Treatment Keeps Records In The Groove

There's nothing worse than put-
ting on a good record, only to have |
snap, crackle, and pop blare out
at you through the speakers in-
stead. Gruv-Glide, a dry record
treatment, promises to clean
records, reduce friction, stamp out
static electricity, improve tracking,
and maximize record fidelity. It
sounds almost too good to be true.
However, its manufacturer, Las
Vegas-based Rozoil Lubricant Co.,
claims one 4.5 oz. can protects
over 200 albums since one treat-
ment, applied with a velvet pad,
lasts indefinitely. Gruv-Glide con-
tains no silicone, fluorocarbons, or |
oils, but the chemical ingredients
that are used don't harm the |
records. Should you at any time '

|
|
|
\

desire to remove the treatment,
you can do so by repeatedly apply-
ing liquid cleaners.

Gruv-Glide retails for $21.95 and
is distributed by Trego Sales Co.,
Inc., 2239 Benedict Canyon Dr.,
Beverly Hills, CA 80210. '

(e— o — — — —

Physical fitness fever is infecting young and old alike. Witness the populari-
ty of exercise buffs Jane Fonda and Richard Simmons. But as you while
away the minutes pedalling away those unwanted pounds, that dreaded
demon named boredom can attack, tempting you with pleasure instead of
pain. Two exercise bikes, “Pedalvision” and “Heart Mate,” strike a com-
promise between those extremes.

The premise behind ‘'Pedalvision’’ is simple. It's hooked up to a generator
which in turn is hooked up to a television set. And how do you make the TV
work? You got it. The more you pump those pedals, the more you can watch
— if you don’t pass out first.

On the other hand, ‘“‘Heart Mate" simplifies matters. As you pedal to the
fantasy island of “‘Slim and Trim,” you can sweat through the umpteenth rerun
of ““l Love Lucy’ on its built-in color TV or listen to your favorite strains of
music via the built-in stereo. This bike also comes equipped with a computer
that takes cyclers through simulated courses. A digital counter keeps a runn-
ing tab on the burned calories.

For additional details concerning either bike, call Pedalvision inventor Jim
Holmes through Paul Engleman at (312) 751-8000; Heart Mate’s Jackie
Lapin at (213) 700-1257.

Bikes Pedal Pounds _I_{nd

Pleasure

— — — _— 5 —
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AMERICA'S NUMBER ONE
PRODUCER/DISTRIBUTOR OF NATIONALLY SPONSORED
RADIO PROGRAMS, CONCERTS & SPECIALS SALUTES...

LOS ANGELES
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Midwest Music

Exchange
Slated For July

The Midwest Music Exchange, a
three-day symposium, is set for July
25-27 at Chicago’s Bismarck Hotel.
More than 75 music industry panelists
are scheduled to be on hand including
Ron Alexenburg, President, Hand-
shake Records; Al Abrams, branch
manager for WEA Distributing/Chica-
go; and Murray Allen, President,
Universal Recording Corp. Live
talent showcases will be presented as
well, with the winner receiving a per-
forming slot at ChicagoFest.

Described as the first in a series of
annual music business-oriented con-
ferences based in Chicago, the
Midwest Music Exchange offers
speakers, panel discussions, and
workshops to those individuals cur-
rently working or aspiring to work in
the music industry while living in the
Midwest. Through personal interaction
with industry professionals across the
country, it's hoped that this network-
ing will strengthen the music profes-
sion in the Midwestern region.

For registration information contact
MMX at 704 N. Wells St., Chicago, IL
60610; (312) 440-0860.

Happy Workers
An Extinct Breed?

According to a recent article in
Psychology Today, happy workers
are following in the footsteps of the
dinosaur and the mirage of the
American Dream. When comparing
1955 and 1980 Gallup Polls of work-
ing adults, researchers discovered
that only 34 % in 1980 liked their jobs
so much that they had difficulty in
putting them aside versus 52 % who
answered yes in 1955. And 40% in
1955 preferred being on the job,
while 1980 saw that figure cut almost
in half to 24 %.

These changes were similar for
both men and women. Those who
were 25-39 in the '55 survey fell into
the 50-64 age range in 1980, and
their " enthusiasm for work hadn't
diminished. Slackening enthusiasm
occurred in the younger demogra-
phics. Another interesting facet is that
more of the people who enjoyed their
work came from farm backgrounds,
leading a couple of researchers to be-
lieve that farming predisposes an en-
joyable: work ethic, even after moving
on to something else. So it looks like
happy workers may be relics of the
past. After all, how are you gonna keep
‘em down on the farms? Even they're
becoming a rarity.

Detroit
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THEIR POWERHOUSE SINGLE HAS TAKEN OFF
AND ITS DESTINATION IS NUMBER 1!

| “MEGA FORCE"......

| |
‘The awesome AOR cut has now shipped as a single

Radio & Records 20-17
Album Network 26-20 |
Bill Hard Debut 23
Sebastian, Casey 13-11

Superstars 16-14
The Doubleday Chart 17-8

“MEGA FORCE” 707 From the Boardwalk
Produced by [etaaia Debut Album by 707
Keith Olsen \ A8/,

(NB133253)

Managemsnt; Warren & Warren
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COUNTRY MUSIC IN LIVING SOUND: A joint venture between WSM/Nash-
ville and AP Broadcasting, Music Country Network is spreading country music
sounds across the nation via satellite. Getting a first hand look behind the
scenes during an on-air interview are (I-r} Gaylen Adams, RCA Récords;
labelmates Steve Wariner and Sylvia, and host Chuck Morgan.

» |

MANILOW MAGIC ON RADIORADIO: Artist Barry Manilow helped
RadioRadio kick off its live listener music phone-in special on May 22. Produc-
ed at the Los Angeles studios of Creative Factor, ‘‘Barry Manilow: Live Coast-
To-Coast’’ featured a 30-minute retrospective of his career followed by an
hour of open phone lines. A second special is scheduled for August. Enjoying
the fruits of their labors are (I-r) Jim Hampton, President/Creative Factor: Bob
Kipperman, VP/GM, RadioRadio; Manilow; Leslie Corn, Director/Program-
ming, RadioRadio, and host Dave Prince, a WCZY-FM/Detroit DJ.

I

® The Real Radio Company, pro-
ducers of the “‘Real Country Foremat,”
have developed the weekend-long
special, “The Country Chronicles.”
Set to air July 3-4, the program is a
historical look at country music, fea-
turing Jimmy Rodgers's first record-
ing session. For more information call
John Price, (213) 795-4800.

®Westwood One is gearing up
with two new series debuting next
month. The first is “Buffalo Dick's
Radio Ranch,” which focuses on com-
edy, music, and zany parodies. "“The
Countdown’ features R&R Black
Editor Walt Love, who hosts a run-
down of the hottest R&B tracks. For

NEW PROGRAMMING

additional details call (213) 204-5000.

@A September 1 release date has
been set for the *'Very Special Country
Music Month Edition™ of “‘Country Star
Quiz." For station promotional use
during October, Country Music Month,
this special edition is comprised of 26
programs, 1 to 1%2 minutes long.
Among the country stars saluted are
Loretta Lynn, Kenny Rogers,
Charley Pride, and Jerry Reed. The
purchase price is $34.95, but stations
can buy it for the pre-release price of
$26 if their prepaid orders are receiv-
ed before August 1. To order, write
Richard Pinkham, 2011 Richard
Jones Rd., A-5, Nashville, TN 37215.

R ADIO
€ omputing
S ervices

Our thanks to St. Louis’s
#1 Adult Contemporary station

FM-KMOX

for choosing the #1
music selection system.

gezkcﬁf*

TWO DEAN DRIVE
TENAFLY, NEW JERSEY 07670

(201) 567-3263

® Ruth Meyer adds Director/Pro-
gramming duties at the ABC Direction
Network; she maintains her post as
Director/Programming, ABC Enter-
tainment Network.

®Alan Walden named moming
drive anchorman at NBC Radio Net-
work. Since November 1978 he had
been Director/Radic News, NBC
News.

® Two new members have joined
the NBC Radio Affiliate Board: Mic-
hael Faherty, GM of WSB-AM & FM/
Atlanta, and Craig Scott, VPIGM of
WMPS & WHRK/Memphis.

LIKE A ROLLING STONE: When
he recorded a forthcoming stint on
Rolling Stone Magazine Produc-
tions’ ‘‘Guest DJ,”” Asia lead
vocalist John Wetton decided he’d
dress for the occasion by donning
a “‘Rolling Stone’’ T-shirt. Wetton’s
guest appearance is scheduled for
August 2. Pictured (I-r} are Rolling
Stone’s John McGhan and Wetton.

INFORMATION

FEATURES

Clayton Webster
Sporting News Report:

Exclusive interview series with Sugar Ray Leonard
{July 5)

Earth News
Carl Weathers of "*Rocky Il (June 24-27)

Narwood

Minding Your Business:

Business Insurance/MBA Program (June 18)

Shopping Tips for Copiers/Getting Most Out of
Coplers. (June 21)

Robots/'Bead" Business (June 22)

Employee Theft/Collecting on Overdue Bills (June
24)

Outlook:

Calvin Murphy Interview (June 23)
Black Head Coaches (June 27)

RKO
America Overnight:

From Los Angeles: Mitchell Austin, MD discusses
arthritis research and Oraflex drug: humorist
Dan Greenburg {(June 18-19)

Watermark
TV Tonite:

Last Roundup of Elephants/CBS (June 16)
Bosom Buddies/ABC (June 17)
Benson/ABC (June 18}

www americanradiohistorv com
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MUSIC FEATURES

United Stations
Dick Clark’s
Rock Roll And Remember:
Beach Boys (July 2)
Weekly Country Music Countdown:
Conway Twitty (July 2-4)
Lacy Dalton {July 9-11)
€d Bruce (July 16-18)

Watermark
Soundtrack Of The 60’s:

Dionne Warwick/Phil Proctor/Crosby, Stills &
Nash (July 3-4)

Jimmy Webb/Theodore Bikel/Stevie Wonder
{July 10-11)

Westwood One
Budweiser Concert Hour:
Miliie Jackson/O'"Jays (July 5)

Pointer Sisters (July 19)
In Concert:
Quarterflash/Prism (July 12)
Live From Gilley’s:
Johnny Lee (July 2-3)
Off The Record:
REO Speedwagon/Part | (July 2-3)
REO Speedwagon/Part Il (July 9-10)
Rock Years:
1978 (July 3-4)
Special Edition:
LTD (July 2-3)

ABC
Rock Net/Supergroups:
Jethro Tull (DIR) (July 3)
Billy Squier/Triumph (DIR) (July 10)
Sammy Hagar/Emerson, Lake & Paimer {GK)
{July 17)
Loverboy (DIR) (July 24)
Supertramp {GK) (July 31)

Toby Arnold

Rolling Stones

20th Anniversary Special:
Tragedy at Altamont (July 4)
Around The World (July 11)
North American Tour of 1981 (July 18)

cBS
RadioRadio:
Great American Summer Countdown: Top
summer songs during last 18 years (July
3-5)
On Stage Tonight: Al Jarreau (July 24)

Clayton Webster
Rarlties:

Paul McCartney (July 5)

Becker & Fagen (July 6)

Police (July 7)

Genesis (July 8}

Graham Gouldman (10cc) {July 9}

Retro Rock:

Creedence Clearwater Revival (July 5)
Country Calendar:

Johnny Lee (July 3}

Jerry Lee Lewis (July 4)

Narvel Felts {July 5)

Jeannie Seely (July 6)

Jerry Reed (July 7)

Jack Greene (July 8)

Johnny Duncan (July 9)

Earth News:
Point Blank (July 5-8)
Littie Roger & Goosebumps (July 9-11)
Loverboy (July 12-15)
Split Enz (July 16-18)
The Dregs (July 19-21)
Ambrosia (July 22-25)

Inner-View

Pat Benatar (July 5)
Crosby, Stills & Nash/Part | (July 12)
Crosby, Stills & Nash/Part Il (July 19}

Mutual

From Australia With Love/Dick Clark (August
28-29)

Narwood

Country Closeup:
Moe Bandy (July 5)
Emmylou Harris (July 12)
Bellamy Brothers (July 19}
Charty McClain (July 26)

Music Makers:

Helen O'Connell (July 5)
Tony Bennett (July 12)
Woody Herman (July 19)
Mei Torme (July 26)

NBC
Country Sessions:

Moe Bandy (July 3}
Jerry Reed (July 10}
Gary Morris (July 17)
Source:
Doors (July 2-4)
AC/DC (July 2-4)
Stevie Nicks (July 9-77)
Ozzy Osbourne Concert (July 16-18}

RKO
Hot Ones (IS, Inc.):

Toto (July 26)

Musicstar Specials (IS, Inc.):
Dionne Warwick (July 5)

Rolling Stone

Magazine Productions
Rock Star Guest DJ:
Heart's Ann Wilson (July 5)
Ozzy Osboume (July 12)
Jefterson Starship’s Mickey Thomas (July 19)

TICKLE MY FANCY — Rochelle Friedman, associate producer of United Sta-
tions’ ‘‘Weekly Country Music Countdown,’' tried a new interview approach
when Gary Stewart and Dean Dillon visited the studios recently. Experimenting
with the ‘‘tickle and tell’’ technique are (I-r) Friedman, Dillon, and Stewart.




Hits From Epic Records

REO

"KI* EP 'l‘lll* F llll* BURNING”

A Two Week Breaker!
CHR BREAKERS.

REO SPEEDWAGON
Keep Th Flro Bum ng (Ep )

69% of our re s 44 5,
Down 0, Adds 52 including W EN M 0.10 ., @Q108, WKTI,
R. See Parallels, debuts at number 29 on the CHR c

CHEAP TRIC
“IF YOU WANT MY LOVE”

WBEN-FM WRCK WNAM 95XIL
96KX WKRZ-FM WIKS WZYQ
KEGL K104 WKDQ WYKS
WLS-FM K7ZFM KKXX KSEL-FM
_ KFI KSET-FM KJRB KVOL
% | KIQQ KINT KNBQ WRKR
Nl KEZR BJ105 KCPX WSPT
A KYYX WVIC WGUY WAZY-FM
] WPHD WJXQ WIGY KRNA
K793 WFBG KENI
2104 WOMP-FM KSLY

www americanradiohistorv.com
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Music On TV

Ashford & Simpson, Calamity Jane, Paul Davis, Elton
John, the Motels, and Quarterflash guest on “Solid Gold”
the week of June 11, with Charlie Daniels serving as cohost
.. . Ashford & Simpson are on “American Bandstand” June
12 ... Huey Lewis & the News are featured in concert on
MTV June 12, while a repeat of an ELO concert is set for
June 13 . . . Eddie Rabbitt is on “America’s Top 10" June
12 . .. Shaun Cassidy stars in his first musical TV special,
simply entitled “A Shaun Cassidy Special” and airing on
NBC June 26.

“Inner City Buying Transponder
For TV Music Format

inner City Broadcasting is set to purchase a satellite
transponder from RCA, and intends to use it for a new
music-oriented cable format called “Apollo Entertainment
TV.” The programming, described as having a radio format,
would feature live concerts from the recentiy-renovated
Apollo Theater in Harlem, showcase for black stars for
decades. Videos, interviews, and dance shows are also
planned.

Attention To Commerical Wanders

Up to half of all TV viewers are missing one or more
commercials per half-hour show, according to a study by
Television Audience Assessment Inc. The study, as
excerpted in the Wall Street Journal, focused on what
people do when watching TV. It found that when viewers
were unexcited about the quality of the show they were
watching, 48% missed one or more spot. When total at-
tention was given, only 31% missed a commercial.

©® PAUL DREW RESIGNS AS RKO VP/PROGRAM-
MING — Forms Paul Drew Enterprises

@ RICH FITZGERALD NAMED VP/PROMOTION
FOR JOINT RSO/ISLAND EFFORT

® BRUCE HOLBERG BECOMES PD AT WIP/PHILA-
DELPHIA — Moves from WCBM/Baltimore

® NUMBER 1 FIVE YEARS AGO: "Dreams” —
Fleetwood Mac (WB) (3rd week)

® NUMBER 1 COUNTRY: "Luckenbach Texas" —
Waylon Jennings (RCA) (3rd week)

® NUMBER 1 LP: "Book Of Dreams” — Steve
Miller Band (Capitol) (3rd week)

7c'>m poo/ey was not...
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Pro:Motions

Barbis Joins Atlantic

Dino Barbis moves to Atlantic
Records as West Coast Regional
Pop Promotion Director, based in
Los Angeles. Barbis began his mu-
sic career in the late 80’s as a local
promotion rep and worked his way
up to VP/Promotion and Field Ad-
ministration at ABC Records. Be-
fore joining Atlantic Barbis opera-
ted a production/music publishing/
promotion firm with his brother
John. Dino Barbis

Lear Named WZZD GM

Jennifer Lear has been promoted from Station
Manager to General Manager at WZZ0/Philadelphia.
She has been with the station since 1975.

Neighbors, Broomfield
Promoted At WAOK

Charlette Neighbors, for 12 years hostess of
WAOK/Atlanta's “‘Basic Black,” has been upped to Ex-
ecutive Director at the station. In other station activity,
Community Affairs Director and account executive John
Broomfield has been appointed Sales Manager. He's
been with the station for 14 years.

Taylor Takes WIZE GM Post

Joseph Taylor has joined WIZE/Springfield, OH as
General Manager. He brings along 21 years’ experience
including management stints at WPEN/Philadeiphia;
WDDLU/Lancaster, PA; and WRRO/Warren, OH.

Rader To WKWM GM Helm

G. Scott Rader has been appointed General Manag-
er of WKWK-AM & FM and MUZAK in Wheeling,
WV. He was most recently Operations Manager of
WVAQ-FM/Morgantown, WV,

Bordonaro Joins KKGO

Bob Bordonaro has been named General Sales
Manager of Jazz-formatted KKGO/Los Angeles. He will
also serve as National Sales Manager for sister outlets
KSHO-FM and KSHO-TV in Honolulu; the television sta-
tion debuts September 1. For the past three years Bor-
donaro was Sales Manager at RKO Radio Sales’ Los
Angeles office.

KCCW, KLLS Name GSM’s

A e

Phil Johnson Sandy Mack

In two new sales promotions at KCCW & KLLS/San
Antonio, Phil Johnson becomes General Sales Man-
ager at KCCW, moving crosstown from KMOL-TV, and
Sandy Mack, most recently General Sales Manager at
WHRK/Memphis, assumes the same post at KLLS.

Miller New Taft VP

Nicholas Miller has assumed the post of VP/Re-
search at Taft Radio, succeeding Mark Hubbard, who
transferred to the VP/GM position at Taft's WKRQ/Cin-
cinnati. Prior to joining Taft, Miller was Marketing
Manager at the company's Kings Island theme park.

Starks To
MCA Promotion

Bradley Starks has been ap-
pointed Regional Black Product
Promotion Manager at MCA
Records. Based in Balti-
more/Washington, D.C., Starks
worked previously with Atlantic
Records.

e

Bradley Starks

Capitol Promotes White, Lee, & Citro

Dennis White promoted to President of Capitol's
Magnetic Products Division and Music & Retail Corp.
from VP/Marketing. He now reports to the company's
CEO Bhaskar Menon. Walter Lee replaces White as
VP/Marketing from VP/Sales, reporting to Capitol
Records Group Pres. Don Zimmermann. Sam
Citro replaces Lee as VP/Sales, upped from National
Field Marketing Manager.

just signed with us.

further thought.

Before it’s too late.

© 1982 ABC Radio Enterprises, Inc.

WICHITA
GONE.

Wichitas gone Superadio. KBRA-FM has

So if you were thinking about being the
Superadio station in Wichita, don’t give it any

But there are other major markets still
available, so call David Pollei at (212) 708-8172.

SUPERADIO ::s......-

www americanradiohistorv com
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KRLA newscaster
was covering.

The response floored me . Here, 1 thought, was @ radio gtation,
broadcasting rock music jn order Lo attract a sizeable qudicnce of young P
(it was the #1 radlo statlion in LOS Angeles in those€ ays), and here was the

news department ignoring th special intercsts of that qudience when 1 begal
broadcasting feature on e gration aimed dirrctly ¢ that aqudience, was
treated S me K1D0 f grend setter——2 reaction whic 1 regarded as 1 dicrous

ClearlV, noweveTr, people were taking note of the news on KRLA. NEWSWEEK
magazine featured a 1engthy story about it. A few years ijater when

integrated topical satire and music in the news al the station vThe Credibility
Gap'' ) there was more national attention——a stoTry apoul us in TIME, & gpot OB
the walteT cronkite news program. The approach clearly had 2@ commercial

rarely was @a challenging or embarassin question put forth lnterview subjects

Through jt all, 1 resisted pressures fyrom strictly sales and commercial interests
Lo alter my program. lndeed during my very first week of syndicated broadcasts

for reference purposes, but which nas no special i.d. on the air) offers
stimulating, challenging, and entertaining reports that have special appeal 1o
the audiences of contemporary—music radio gtations: 1 would 1ike them 1O be
judged on the merit of thelr content, not on how audiences might react te the
image of the interview subject: After all, 1t ROLLING STONE can feature the
1ikes of pavid Cassidy, Donny osmond and Bob Hope ©0 its cover, then 1 can
certainly follow sult. As 1 said, 1 have peen doling pothing more than what
alternative newspapers and magazines have done for years:

broadcast journalists o flex thell muscles a4 bil and creale programs Lo
counter e dull, promotional 'clutter” that guffuses syndicated feature

To all thos¢€ stations who have supported me during the recents dif{icult Lvan51tion,

my deepest thanks. 1 hope€ we will continue Lo enjoy & long F(lutionship.

LEW TRWIN

Please add

- ress inquiri

HCe e quiries concerning **

 90048. Or telephon LLE WAL Bl ’ w
e (213) 657-1272 eports’’ to Lew lrwin, 116 N
72. ’ orth Roberts
on Blvd., #201
" , Los An
geles,



Quarterly Comparison:
Arbitron vs. Birch

Last week I introduced the industry to the Birch Report’s first
Quarterly Summary Report (QSR), from the Chicago market. I used
examples of some of the obvious innovations Birch has debuted with
the QSR — items like cume duplication data, figures on in-car tun-
ing, and product consumption and qualitative profiles.

This week I'd like to examine some of
the less glamorous but still important
aspects of the Birch QSR. In order to
put it all in perspective it might be in-
teresting to compare the Birch winter
quarterly to Arbitron’s book from the
same months. Some fascinating insights
emerge, but let me emphasize that this
is only a one-book, one-market com-
parison. If I ever get another Birch QSR
(the mail service must be ransoming
them), I'll do a multi-market com-
parison in the near future. At any rate
here’'s how the Chicago comparison
broke out.

In The Beginning . . .

Why not begin an Arbitron versus
Birch comparison by looking at the
data in the front of each report? I was
interested to contrast the metro
geographies measured by the two firms,
the populations (used to project ratings),
and the sample sizes and returns.

Both firms claim to use the govern-

ment’s Standard Consolidated
R T P S A RS | L, B
“Of the stations that achieved a
one share or more 12+ in the
winter Arbitron, nine had
statistically similar overall
shares in the Birch, nine had
lower shares, and eight had
higher figures.”
SR ET TR PR R e S
Statistical Area (SCSA) to define their
metros. However, the Birch report in-
cluded Kenosha County, Wisconsin (24
usable interviews) while Arbitron did
not. Arbitron’s Rip Ridgeway told me,
“We exclude Kenosha from our SCSA
definition.” However, the total 12+
populations for the two metro books
were exactly the same — which
shouldn’t happen if Birch had an extra
county in its metro configuration. Very
interesting.

The populations used by both firms
are developed by MSI (Market
Statistics, Inc.). Since the populations
represented by the surveys are identical,
it’s interesting to look*at how many peo-
ple were actually used to compile each
set of estimates, and how the return
varied by demographic.

Arbitron’s January-March sweep cov-
ered 10 weeks, while the Birch effort
measured three weeks per month for a
total of nine in the first quarterly

survey. Arbitron achieved usable
diaries from 3425 diarykeepers while
Birch obtained 2412 usable telephone
interviews. You might think that’s a big
edge for Arbitron, but keep in mind that
Arbitron measures all persons in a
home 12+ while Birch talks to just one
person per household. In reality then
Birch surveyed 2412 homes while Ar-
bitron probably got diaries back from
about 1427 (about 2.4 people per
home). If youre a fan of a broad
geographic sample you might feel that
the Birch approach is best — if you
want absolute numbers overall, Ar-
bitron is tops. Each has its reliability
strong points.

What about diary return by demo
versus phone interview cooperation by
demo? Using Arbitron as the basis for
comparison, Birch, on a percentage
basis, was almost identical to Arbitron’s
male 18-34 in-tab achievements, but
had problems among men 35-49.

Percent Of Raw In-Tab
Returned, By Demo

Arbitron  Birch
Men 18-24 65% 6.7%
Men 25-34 11.7% 11.9%
Men 35-44 72% 6.1%
Men 45-49 30% 1.7%
Men 50-54 26% 2.0%
Men 55-64 48% 4.0%
Men 65+ 34% 2.7%
Women 18-24 83% 86%
Women 25-34 13.0% 15.4%
Women 35-44 86% 9.5%
Women 45-49 34% 3.6%
Women 50-54 31% 4.1%
Women 55-64 67% 68%
Women 65+ 59% 6.2%
Teens 11.8% 10.6%

As you can tell from the chart above,
while there were some male and teen
shortfalls compared to the Arbitron, the
Birch methodology did a very good job
obtaining useful interviews from wo-
men 25-44, a not uncommon achieve-
ment when phone techniques are used.

Format, Station Differences

Given the sample return compari-
sons, how did the numbers in the Birch
quarterly come out? Did they make
sense when compared to the Arbitron
data from the same period? Accounting
for explainable methodology differ-
ences, the answer largely is yes.

Of the stations that achieved a one

Valerie Philos Joins Hiber & Hart

Valerie Philos, who has been Client Service Director for Mediastat and more recently the
Birch Report, will soon be joining the Laurel, MD office of Hiber & Hart, Ltd. Ms. Philos, who will
assume the title Vice President at H&H, will be in charge of the firm’s operations in the Arbitron
building bffice as well as helping H&H implement perceptual studies.
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share or more, 124 in the winter Ar-
bitron, nine had statistically similar
overall shares in the Birch, nine had
lower shares, and eight had higher
figures. Four of the stations that slipped
notably in the Birch compilation were
programming an Urban or Black for-
mat. As Arbitron introduced DST in
this winter sweep with an immediate
impact on the listening levels of blacks,
it’s not surprising that a non-DST meth-
od such as Birch’s would show those sta-
tions with a smaller piece of the pie.

Four of the stations that had signifi-
cantly higher Birch shares were AOR
entries. Since the telephone method is
better (compared to the seven-day intru-
sion of the diary employed by Arbitron)
at capturing the mobile young male,
who may be an AOR brand-loyalist, it
is not surprising to see such a result. As
Tom Birch puts it, “We are perhaps a
bit too high when it comes to the
AOR’s, and Arbitron is a tad too low.
Reality is probably somewhere in be-
tween.”

Another interesting showing was
posted in the Birch by Talk stations
WGN and WIND. Again perhaps be-
cause of notable loyalty to such a sta-
tion, Birch may pick up more listening
to this format than does Arbitron. Both
WGN and WIND scored better in the
Birch than in the winter Arbitron. It
will be interesting to examine other
Talk stations nationwide and see if this
situation recurs.

Daypart Differences

How do the two ratings services stack
up in terms of measuring listening by
daypart? As shown in the Chicago book,
at least, Arbitron is slightly higher
overall (after the inception of DST),
with notable leads in midday and PM
drive, Monday-Friday. Birch appears to
have an edge on capturing weekend
tune-in.

Market Listening Levels,
Average Quarter-Hour
Arbitron Edge

Over Birch
Total Week 5%
M.F, 6-10am 8%
M.F, 10am-3pm 18%
M.F, 3-7pm 17%
M.F, 7-midnight 10%

When discussing this result with Tom
Birch he was at a loss to explain the
midday difference but had a' theory
about the PM drive disparity. *‘Since
PM drive is the ‘oldest” daypart we cap-
ture in terms of respondent recall in our
interview, it may be that we are losing
some quarter hours there.”” This
variance will be worth taking a look at
in additional markets. Most worthy of
note will be what differences, if any, ex-
ist between Birch and Arbitron in
markets where Arbitron does not use
Differential Survey Treatment. Since
DST has been seen to boost black listen-

www americanradiohistorv com

ing levels about 40%, it has inflated
overall listening in Arbitron’s surveys,
such as Chicago. Markets without a
high black population may provide a
more realistic comparison between
Birch and Arbitron.

Problems Too

Any major step by a new ratings serv-
ice encounters problems, and the Birch
QSR is no exception. Tom Birch com-
ments, “We are now out of the crawling
stage and are beginning to feel comfor-
table in the walking stage.” As the
Birch efforts mature, perhaps pro-
blems can be addressed along the way.

Some problems are relatively minor
in nature. In Chicago WFMT was listed
as a Contemporary station rather than
the Classical format the station has
featured for years. Likewise the folks at
Mutual are probably not happy that
their 50,000-watt station (WCFL) was
listed as having a power output of just
6000 watts.

Other areas are of more concern. The
problem in getting enough men 35-49
in the data base is a real challenge for
Birch. It can manifest itself in many
ways, one being the case of WCLR. The
A/C station is shown as having a nice
male 18-24 audience middays, but with
no men 25-54, a most unlikely occur-

“We are now out of the crawling
stage and are beginning to feel
comfortable in the walking
stage.” — Tom Birch

rence, especially compared to the rele-
vant Arbitron data. Such gaps may
hinder the credibility of Birch, thus
making this sampling problem a possi-
ble priority for Tom Birch and his crew.

Finally, there is the area of the
qualitative and product usage figures.
As mentioned last week, I've already
gotten some feedback from sales man-
agers who are less than thrilled with the
Birch effort here. Percentages and in-
dexing are most often suggested as need-
ed improvements. However, Tom Birch
tells me, “There will be no indexing. In-
stead we will, in the second quarterly
reports, provide market totals so sta-
tions will be able to have flexibility in
how they present their sales material.”
We'll see how that works out when the
next round of QSR’s, taken April-June,
are delivered.

This is only an early overview of one
market’s Birch vs. Arbitron results.
More markets will be examined and
material compiled as they come in. I'll
do another more extensive column on
the Birch vs. Arbitron comparison in
the next month or so. In the meantime,
if you have any questions or comments
on the Birch QSR’s, please don’t
hesitate to call or write.
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WBEN-FM 3628 WKEE27-22 K293 20-17
WIFI 28-27 KITY add 71041715
WCAU-FM deb 33 KSET-FM9-8  WKDQ add
BI04 on KINTI5-14  WLYT28-24
WXKSFM 2118  WJDXadd ~ KKXX 2117
JBI0528-26  WABB-FM22-17 KNBQ29-25
CHUMIS-l 61002724  KCPX 3431
KEGL17-14 WHHY-FM 29-22 KSKD 36-29
293 on BJI052419  KLUC 29-25
1002320 CKIOI40-36  KHYT19-16
QI0524-22  WBBQ2217  WJBQadd 29
KBEQ25-19  WMAK-FM 29-27 WOMP-FM 34-25
WGCL21-20  WOKI2824  QI0414-7
KRLA add WDCGdeb29  WXLK 2118
KFlon * WSSX1816  KSELFM 65
WPHD 9-6 WANS-FM 1913 KVOL 20-18
WRCK2217 ~ WRVQ2217  WSPT deb 30
3WT 26-23 WVIC29-27  WAZY-FM deb 26

WPST2320  WJXQ22 WCIL-FM19-12

| WLAN-FM29-26  KMGK deb30  KFMZ 22-14
WKRZ-FM deb 2] KOFM30-27  KENI 31-24
K104 29-24 KYYA 2116

_

CHR Lives

On Van Halen's

“Street”
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"Dancing
In The Street”

VANHALEN

Produced by Ted Templeman

)
W

Manufactured and Distributed by Wamer Bros. Records
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The Birch Report

The data conteined on this page is copyrighted by the
respective ratings services. Non-subscribers to the
respective ratings services may Not reprint or use this

A-AOR, AC-Aduit/Contemporary, B-Biack, BB-Big Band, BM-
Beautiful Music, C-Country, CL-Classical, E-<€asy Listening,
Hit Radio, RL-Religious, S-Spanish, T-Talk, U-Urban Contem-

porary.
information in any form.
San Dallas- Seattle-
i Ft. Worth N
Francisco KKDA-FM, KTXQ,
KGO T 11 KSCS Bunched At Top; KISW, KIRO
ops 11; KVIL-FM In Fourth Dominate: KOMO,
KMEL Second; el KUBE Tie For Third
KRQR Debuts . i Somazrg!
With 4 Share KTXQ (A) 8.0 March
KSCS (C) 7.9 KISW (A
January/ KVIL-FM (AC) () KIRO EN)/T) i(l)g
March KZEW (A) g; KOMO (AC) 5.7
KRLD (N) . KUBE
KGO (T) 11.4 KPLX (C) 5.1 e (T)) g;
KMEL (A) 85 4.8 .
KEGL (R) . KSEA (BM) 5.0
KBLX (M) 43 W :Z Ll e
KMEZ (BM) : KBRD (BM) 3.7
KSFO (AC) 4.2 KNOK (B) 4.0 KZAM (A) 3'3
BB () ;2 KMGC (AC) ko KMPS-FM (C) 3.1
KSOL (B) 2o KFJZ (BB) 32 KING-FM (CL) 3.0
KIOI (AC) ' KBOX (C) 3.0 KNBQ (R) 2.9
KNEW (C) 2.9 57 .
KFOG (BM) 2.6 S ' LIBIE (58] 2.8
' WRR (CL) 18 KPLZ (AC) 2.8
KNBR (AC) 2.6 KLVU (AC) 1.6 KBIQ (RL) 26
O 2 KAFM (AC) L5 KIXI (BM) 2.6
KABL-FM (BM) 2.2 KLIF (C) 14 N oy
ek 20 KVIL (%C) 2 KIXI-FM (AC) 17
KDFC (CL) 19 KIXKs(E) : ngzx( .(If)&C) ig
KYUU (AC 1.8 -
Sl i Atlanta KYYX (R) 14
Kl (CL) L5 WKLS Tops WZGC | joox (6 "
KD WSB, WVEE
KOME (A) 15 r =
KYA (0) 1.3 WQX’I-FM ln’ LOS Angeles !
KJAZ (J) 11 p C .
KLOK (AC) 1.0 Tight Race KABC Tops;
Ja‘;{lﬂ‘ KLOS Closes
Miami- WKLS (4) 136 LS Ly
WZGC (R) 10.5 KNX Jumps;
WSB (AC) 88 Beautiful Music
. rdale- WVEE (U) 8.5 : .
Ft Laude ale WQXI-FM (R) 82 [ Stations Sllp
WGST (N) 6.5 March/  April/
Hollywood WKHX (C) 64 April  May
WPCH (BM) : KABC (T 6.9 8.2
) WPLO (C) o KMET((A)) 6.9 6.8
WHYI Tops Market; 4.9 ' '
WLTA (AC) KLOS (A) 6.3 6.6
WSHE Edges WSB-FM (AC) ot KNX (N) 38 52
WINZ-FM For e 50 || KROQWA) 56 50
LTS () ' KIIS (R) 3.1 3.9
Runner-up Slot WYZE (RL) 17 KFWB (N) 39 38
January/ WQXI (R) 1.6 KFI (R) 3.0 3.1
March KBIG (BM) 3.9 3.0
WYL R ar8c4 Phoenix KRTH (R) 26 2.9
: KRLA (R) 2.5 2.8
WSHE (A) 6.9 KDKB Takes KMPC (T) 16 2.7
WINZ-FM (R) 6.3 Market Lead; KHTZ (AC) 25 2.6
WINZ (N) 5.4 KJOI (BM) 2.9 2.5
WLYF (BM) 4.7 Finish 2-3 KLAC (C) 2.2 2.2
WNWS (N) 4.6 January/ KNX-FM (A) 2.4 2.2
WCKO (A) 4.5 March KGFJ (B) 2.1 2.1
WAXY (R) 43 KDKB (A) 12.1 KIQQ (R) 2.6 2.0
WWWL (A) 4.1 KNIX-FM (C) 9.6 KKGO (J) 1.2 2.0
WRCH (S) 3.8 KTAR (N) 8.4 XTRA (R) 1.7 1.7
WIOD (AC) 3.7 KZZP-FM (R) 7.9 KACE (B) 1.1 16
WEDR (B) 3.1 KQYT (E) 7.0 KWST (R) 13 16
WQAM (C) 2.5 KMEO-FM (BM) 5.8 KUTE (U) 11 15
WAIA (AC) 2.3 KOPA (R) 5.3 KHJ (C) 1.9 14
WYOR (BM) 2.2 KUPD (A) 49 KOST (BM) 1.8 14
WTMI (CL) 2.1 KOY (AC) 4.6 KALI (S) 1.6 14
WWJF (BB) 1.9 KUKQ (U) s KJLH (B) 9 s
WRBD (B) 17 KOOL (AC/0) 4.0 KZLAFM(C) 15 13
WK@S (C) 15 KKLT (AC) k) KTNQ (S) 17 11
WCMQ (S) 14 KSTM (A) 2.4
WQBA-FM (S) 14 KJJJ (C) 2.1
WVCG (BM) 1.3 KHEP (CL) 2.0
WHTT (S) 1.2 KJJJ-FM (C) 1.0 [ —
WOCN (S) 1.2 KNIX (C) 1.7 Average persons 12+
WCMQ-FM (S) 1.1 KARZ (AC) 14 Monday-Sunday 6am-midnight
WLQY (BM) 1.1 KZZP (R) 13 Rolling Averages
WFTL (AC) 1.0 KLFF (BB) 1.1
WKAT (T) 1.0 KMEO (BM) 1.0
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His debut solo album, No Fun Aloud.
Contains the single, "1 Found Somnggy”

On Asylum Records & Cassettes

Produced by Glenn Frey, Allan Blazek & Jim Ed Norman.
Direction: irving Azoff & Front Line Management
982 Elektra/Asylum Records €@ A Warner Communications Co. a ) um
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LASH:

Another Terrific Week For

“Right Kind 0f Love”

This Weeks Add’s
CKGM Q103 WOKI
WLOL-FM  WHFM WANS-FM
WGCL KZFM WRVQ
KRLA KLPQ WZIR
KIQQ WBB(Q KCPX

Plus Action At These Majors

96KX WKEE WKFR
WXKS-FM  KSET-FM  KZ93
KEGL KINT KKXX
94Q KHFI KJRB
KFI G100 KNBQ
KEZR WAXY KBBK
XTRA BJ105 KSKD
KCNR CK101 KRQ
KYYX WMAK-FM  WGUY
WPHD WQUT WIGY
WRCK WSEZ WFEA
3WT WSSX WOMP-FM
WPST WNOK-FM  WCIR
WYCR WGH Q104
WKRZ-FM  WJXQ WFOX

WJBQ
WFBG
WAEV
WFLB
WGLF

WYKS
KKQV
KKXL-FM
KKLS
WRKR
WTRU
WAZY-FM
KRNA
KFMZ
KENI
KKLV
KCBN
KYYA
KOZE

(UARTERFLASH

“Right Kind OF Love”

Produced by John Boylan

GEFFEN RECORDS

Distributed by Warner Bros. Records

=

|
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Say goodbye to M105/Cleveland. Hey, we
warned you last week, and now it’s happened.
Cleveland’s “number two — we try harder”
AOR for the past six years switched to A/C on
Friday (6-11) and will switch calls to WMJI. Sta-
tion sources are playing it very mum, but Street
Talk hears that Mike McVay (formerly WABB-
AM & FM/Mobile GM and WWWE/
Cleveland PD) is the new PD. Exiting on Fri-
day were PD Phil DeMarne and the six-member
M105 AOR airstaff.

Looks like another station is going to swing
with Mike Joseph’s ‘“Hot Hits” format around
July 1. No specifics yet, but we do know that the
station is in a top five market!

According to insiders, a group of “militant and
dissident’’ Mariner Communications
stockholders is holding up the sale of the Mariner
stations (WLW/Cincinnati, WSKS/Hamilton,
and KBEQ/Kansas City) to David Chase of
WTIC-AM & FM/Hartford. Mariner President
Barry Dickstein, apparently miffed over the
transfer hassle, resigned his post late Friday
(6-4).

There’s a PD switch imminent at one of
Doubleday’s AOR stations ... details next
week. And speaking of Doubleday
WAPP/New York debuts next week and we've
got a partial lineup: Ted Cannarozzi from
WNBC/New York for mornings; Frank Kelly
(former PD of WTFM, WAPP’s old calls) mid-
days and MD; Michael Stevens of KSFX/San
Francisco for PM-drive; and Chip Hobart from
WLUP/Chicago for late evenings. Interestingly,
Michael Stevens will go up against his own
brother, Pat St. John at WPLJ, in his after-
noon airshift, which could redefine sibling
rivalry!

If recent stories in the Detroit papers are cor-
rect, veteran WJR/Detroit morning man J.P.
McCarthy may be heading for the greener
pastures of television. Apparently McCarthy was
quoted as saying he might be interested in
becoming an anchor for Detroit’s Channel 2. If
that happened, might WJR make a move in the
direction of CKLW/Detroit morning personality
Dick Purtan?

RCA West Coast VP/A&R Barry Oslander
exited the company just as R&R went to press.
No replacement named yet.

Does San Francisco need another AOR sta-
tion? KMPX, which has been AOR in the past,
may be about to drop its current Big Band for-
mat in favor of a KRO(Q/Los Angeles-style
“modern rock” sound. We even heard that
KMPX’s new owner, Broadcast Associates, is
about to apply for the new call letters KQKE
{Quake!).

Moving south from San Francisco is K101 per-
sonality Laurie Allen, who has joined the
airstaff at KIIS/Los Angeles for early evenings.
Laurie had worked with KIIS PD Gerry
DeFrancesco at KSD-FM/St. Louis.

WIFE/Indianapolis GM Paul Aaron has
resigned, leaving the station looking for a

Communication
raphics inc
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Outclass Your Competition!

If your competitors use a tape & label type
sticker, they’ll cringe when they see the
screen printed decal you bought from us.

...and we can give you references!

TOLL FREE 1-800-331-4438

Cougar Roars To Rescue

Earlier this spring when Ft. Wayne, In-
diana was reeling under the devastating
flood waters which turned the town into a
disaster area, WMEE helped to mobilize
the town’s youth to help in the massive
sandbagging effort. When the waters
receded, and many homes and businesses
were saved by the mammoth artificial
dikes, WMEE PD John Curry thought a
“thank-you concert” would be just the
ticket.

Well, we're happy to report that after
several weeks of asking for help and being
turned down, WMEE has its thank-you
concert attraction: John Cougar. Cougar,
an Indiana boy himself, will play the Ft.
Wayne Coliseum Saturday, July 3 in a free
concert for all those who pitched in to
literally help save the town.

The city is so thrilled with the effort of
WMEE that officials are now planning a
daylong “Flood Festival” to surround the
concert. And if you're wondering how
WMEE knows who helped fill the sand-
bags and who was just “sandbagging”’ (we
were wondering too), all those who
answered the city’s call for volunteer help
had to sign waivers. WMEE has the names
and addresses of those good samaritans,
who will now get first crack at the John
Cougar free concert tix.

replacement. Aaron has accepted another posi-
tion which will be made public within the next
two weeks.

Jack Spector, Bob Dayton, and Steve York
have all signed with ABC’s Superadio as
weekend personalities.

KREM/Spokane has dropped its A/C format
for a switch to Drake-Chenault’s “Hitparade.”
As part of the change Operations Manager Brad
Barrett and MD Karalee Austin are leaving the
station. Johnathan Walker from KZZK/Tri-
Cities, WA becomes the new KREM OM/PD.

After three years as MD, Bob Russo has left
WIP/Philadelphia. The station is now seeking
a replacement who can handle a part-time air-
shift. Also at WIP, 65-year-old John Paul
Weber is retiring after serving 45 years on the
station. Our congratulations!

J.J. Jordan has exited Unicorn Records and
can be reached at (213) 993-8971.

John Gabriel is the new PD at
WROV/Roancke, coming from his OM/PD
position at WCHS/Charleston, WV.

Three format changes in one town in one day?
That’s right. It happened in Orangeburg, SC
when WORG (the AM) dropped its simulcast of
WORG-FM (A/C) for Religion; Religious-
formattted WPJS switched to WIGL and went
Country; and sister station WDIX dropped A/C
in favor of Black.

It will last a lot longer, too!
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The Puppet Generation
~Turned Off On Radio?

- I\

JONATHAN HALL

Addressing the Radio Advertising Bureau/Association of National
Advertisers Workshop in New York Tuesday (6-8), ad man Jerry Della
Femina labeled today’s young advertising and marketing executives
the ‘“‘Puppet Generation.” The Chairman of Della Femina, Travisano &
Partners told close to 800 advertising and broadcast executives that
these “puppets,” including product managers, advertising managers,

managers, copywriters, and media people,
raised on TV’s Howdy Doody; Kukla, Fran
& Ollie; etc., will next fall into a moronic
state he labeled the “Zombie Generation.”
Della Femina predicted that when the
‘“zombies” take over, ‘“TV will indeed enjoy
the million-dollar commercial minute.” But
he noted that buying the Super Bowl to
reach a bunch of drunks will backfire be-
cause “the world which doesn’t listen to
business in advertising will turn orrus.”

Expansion/Education
An Answer

The creator of one of the most success-
ful campaigns in radio’s history — the
Blue Nun campaign — Della Femina stress-
ed teaching copywriters to write good radio
copy, not just “telling the effectiveness of
radio.” He further emphasized that his
message to clients is to challenge agencies
to do good radio.

Della Femina noted that Blue Nun, after
a long absence from radio, is returning. He
told his audience that now is the time to
take chances.

Referring to his new association with
former NBC VP Bob Sherman (see my col-
umn next week), he discussed branching in-
to the area of producing advertising for
radio stations. “My business has never
been better. This is the time to be bullish.”

Why Agencies
Don’t Use Radio

In a panel moderated by Della Femina,
John Chervokas, Vice Chairman and Chief
Creative Office of Warwick, Welsh & Miller,
noted why most advertising agencies are
reluctant to use radio. He noted that most
ad executives believe that:

 Radio is too easy to write for

+ Too many clients want to be talent and
their egos get in the way

» Big agencies don’t build their reputations
with radio
» Radio too often is farmed out.

Additionally, Dick Levy, President of
Dick Levy & Associates, said that agencies
don’t use radio because it doesn’t have the
glamour of TV and is therefore left to junior
people. And the top people are most comfor-
table with TV because they can get scores
detailing the effectiveness of their ads.
Nothing like that exists for radio and
therefore they play it safe, Levy said.

More To Come

I'll cover some of the other ideas advanc-
ed at this workshop in a later column but
pay close attention to the Bruskin study in
the accompanying story.

"

. }:h‘ o

CBS CELEBRATES KRQR SUCCESS — CBS/FM National Sales Hosted
media buyers in its New York office for a celebration of the ratings success of
CBS-owned KRQR/San Francisco, with CBS/FM reps. Pictured (I-r) are
CBS/FM's Bob Harleman, firm's Research Manager Maggie Hauck, Ted
Bates's Ellie Fields, CBS/FM’s Tom Hantzarides and Robin Rednor,
MCA/Graham's Cheryl Doucet, CBS/FM's Nancy Dobrow and Amy Caplan,
Ted Bates’s Jill Gordon, CBS/FM New York Sales Manager Simona McCray,
Lawrence Charles & Free's Fred Coty, CBS/FM Sales Promotion Manager
Susan Garone, and KRQR GSM Tom Matheson.

Radio Looks Good In Four-Media Study

Results of a national study of four major media — the first such
study in almost 20 years — were previewed Friday (6-11) at the radio
workshop co-sponsored by the Association of National Advertisers and

the Radio Advertising Bureau.

Marvin Baiman, President of R.H.
Bruskin, which conducted the study, said
magazines, newspapers, radio and TV were
studied in depth simultaneously. “Plus we
developed some insights about the possible
effects of cable on those media.’”’ The study,
completed less than three weeks ago, was

conducted in the field between April 20 and
May 15. The Bruskin President said the
study provides information on specific
target audiences within the population.

Working Women: Among working
women for example, radio’s slice of time
goes up compared to the overall population
and TV’s declines.

GROWTH OFF 84%

Radio Network Billings
Grow, But Only Slightly

Radio network billings rose only 5% in the first third of 1982, accor-
ding to Ernst & Whinney’s tabulation of sales figures for the CBS, NBC,
ABC, RKO and Mutual radio networks.

That’s a dramatic decline of 84 % from the
growth rate for the same period last year.
In 1981, first-third billings rose 31%, while
1980°s increase was an even healthier 35%.

Network sales executives contacted by
R&R confirmed that sales are generally
“flat,” but seem optimistic that an upswing
in the economy toward the end of the year
will brighten the financial picture for net-
work radio.

“It’ll come back in the fourth quarter,”
predicts Mutual VP/Sales Art Kriemelman,
who blames the economy for the present
slump. He reports seeing advertisers
already planning bigger fourth quarter
buys in anticipation of a turnaround in the
economy.

NBC Radio Networks VP/Sales Kevin
Cox also predicts a stronger fourth quarter,
with the year finishing perhaps 13 to 14%
ahead of 1981. Cox believes radio is suffer-
ing because, for most national advertisers,
it represents a secondary buy that gets cut
first when budgets are tight.

“Very quiet” is how Transtar President
Dwight Case describes the network sales
picture currently. However, like other net-
work executives, he predicts such stronger
third and fourth quarters.

While Satellite Music Network is new and
therefore has no prior years for comparison
purposes, VP/GM Ivan Braiker says,
“sales seem to be off quite a bit from what
they were last year” within the industry.

In Braiker's view, there are several
reasons for the slowdown. Unlike last year,

he says, television networks are not sold
out, resulting in a spillover that benefits
radio. This year the television networks
have raised prices and preserved some
avails, according to Braiker.

In addition, he sees advertising beginning
to put ‘“discretionary or opportunistic
dollars” into cable for the first time, but
maintaining their regular television
schedules. Radio loses in that equation.

While network executives are reluctant to
discuss their individual figures, NBC’s Cox
says the Source is “dramatically’’ ahead of
last year, while the NBC Radio Network is
“not much ahead.”

Cox believes national advertisers are just
beginning to fully realize how much easier
and economical it is to reach younger
demos on radio than on television.

Slump May Accelerate
Network Shakeout

While billings are up 6% and better days
may be around the corner, Cox says without
a question network expenses have risen at
an even greater pace. That could put a
squeeze on some networks. “The weaker
networks will merge or go away,” he
forecasts.

The situation lead Mutual’s Kriemelman
to conclude his network was correct to
avoid ‘“‘overexpanding’ while others were
starting new networks. Mutual has been
successful, he claims, by focusing its efforts
on sales winners in the area of special pro-

gramming.

WWW.americanradiohistorv.com

Upper Income Households: The pattern
is even more pronounced in households with
total incomes of more than $30,000. Radio
gets substantially more time with these in-
dividuals than TV, and newspaper time also
increases.

Professional/Managerial Males: Mr.
Baiman said, ‘“There too we see radio as
well as print media doing better than
among the total population.”

Media Share Of Mind

) S 3,4' S

F&/ &8 /&S

&£ F ¢ Y

Q éq & &

& JESS
Radio 4% “4% 2%
TV 41% 36% 4%
Newspaper 9% 13% 16%
Magazine 6% 7% 8%

Radio also did well as first source of news
until 3pm, when TV took over, eventually
dominating radio and newspaper combined
by a nearly 4-1 margin.

First Source Of News

Persons 12+

610AM 10AM3PM  36PM  6PM-Mid
Newspaper 16% 13% 16% 9%
Radio 56 % 38% 28% 11%
Television 21% 23% 43% 3%

“We found the largest percentage of
cable subscribers anticipate regular TV
will be used less . . .radio will be affected
least by cable with a net downside dif-
ference of only 6%,’’ Baiman reported. ‘“In-
terestingly, almost 30% report they
sometimes hear radio on cable channels
which carry radio stations as an accom-
paniment to certain visual material on the
screen.”

Effect Of Other Media On Cable
Among Cable Subscribers 12+
Radio Newspaper Magazine v

Willdomore 9% 2% 2% 10%
Willdoless 15% 14% 19% 4%
Net downside

difference -6% -12% -17% -34%

Mr Baiman said the survey also studied
marketing characteristics of its subjects
from the type of car owned to type of finan-
cial services used. “We measured airline
trips taken, purchase of soft and hard
goods, pet ownership, spending on
groceries, furniture, snack foods, jewelry
purchases and beverages of all kinds. And
measurements of home ownership, educa-
tion, income, ethnicity, every conceivable
demographic.” Contact the RAB for further
information.
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“ C 'Y WIFI » KITY add KINT WFBG
If The Love Flts Wear It WCAU-EM  WOKI add WJDX WAEV
WXKS-FM WNOK-FM add WBBQ 2102

WCGL add WGBF add FM100 WFOX

—A/C|BREAKERS REARTH  KSKDadd  wow kvor

KRLA KRQ add WTR
LESLIE PEARL WEZZR o

KFI WGUY add WVIC KENI

56% of our reporters on it. Rotations: Heavy 4/0, Medium 40/9, a

Light 32/13, Extra Adds 1, Total Adds 23 including WCLR, KIQQ WPHD LAY LS

WFYR, KPPL, WRIE, WSGN, WBT, KMGC, WAAY, WSLI, Y106, KEZR WHFM KYNO-FM KVIL

WPTF, WOMC, WFMK, KKRD, K108, and 8 more. Debuts at WAEB KNBQ KPLZ
number 25 on the A/C chart. KYYX add Q106 KCPX WSGN
ya y KIMN WKRZ-FM WFEA KMGC

/
2= Q103 add WKEE
CROSSING AT CHR, A/C, & COUNTRY 7N V100add  KzFEM A/C CHART # €

LARRY ELGART ===

“Hooked On Swing” Trocaddzs  wvicabso
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T REARTH 1710 oomg, WO W
The Company That KFI add KILE add WNOK-FM WISE
Exploded “Hooked On Classics” e e Kont oy
Now Brings You “Hooked On Swing” bpron deb 30 WREE wine e

“After two weeks, the demographic breakdown on requests show in the 18-24 age group, Elgart moves
19 to 6; in the 25+ group, 19to 1!

BOB HAMILTON, KRTH/Los Angeles

PN From The Producer
BOW WOW WOW , icie
Joan Jett - Kenny Laguna

¢ WBEN-FM add  KFRC on KSKD 25-20
an Y WXKS-FMadd XTRAon WTISN 38-32 WNOK-FM KILE

] WZYQdeb29  WJXQ KVOL
WGCL 27-17 WRCK add LAY iitm! Ry

KIQQ 25 WMAK-FM add 3IWT KNBQ 99KG

. KEZR add KDZA add WYCR KCPX KFMZ

] WIFI on WPST 32-29 KINT WISE KENI

v * WCAU-FM on WKRZ-FMdeb 29  Bj105 WFLB KSLY

\ ' // JB105 on beas (g AW WDCG WGLF KCBN

Al AT

Over 90 AOR Stations on the album including KMET, KZEW, KQRS, WCOZ, WAAF,
WBCN, WMMR, WMMS, & KBPI
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JOEL DENVER

COMMENTS FROM A CHR PERSPECTIVE

The R&R Back

Page Reuvisited

On October 9, 1981, Radio & Records debuted our first split Back
Page. The left side became CHR and the right side became A/C, with the
resultant birth of the Inside Back Page.

It's now about eight months since these
changes took place, and we feel they’ve car-
ried out our original intentions . . . to make
R&R a more useful programming tool.
While in their purest forms CHR and A/C
have vast differences, they also share some
striking similarities in music.

Growing To Help The Industry

In many markets the dominant CHR sta-
tion shares a good deal of audience, particu-
larly female adults, with the leading A/C
station. We took that into account, along
with noticeable confusion among program-
mers as to which format they belonged to.

Radio was going through a bit of an iden-
tity crisis. CHR and A/C were becoming ho-
mogenized into one gigantic format with only
subtle differences between the two. This left
a rather large gulf between this CHR-A/C
sound and the AOR stations in the country.

At about the same time we split the Back
Page, we redefined the qualifications for be-
ing either a CHR or A/C reporter. Basically,
those stations with strengths in the 12-34 cell
programming mass-appeal music for that
audience were retained in the CHR section.
We moved other stations, which had target-
ed their music and audience profiles towards
a 2549 demographic, from CHR to A/C.

Ina sense, we took into account what a sta-
tion played more than ever to help decide
which format section the station best fit. Asa
result, the definitions of the two formats be-
came clearer. The CHR chart began to re-
flect more airplay of rock records again,
since the stations that comprise CHR gener-
ally play these artists, but still use A/C cross-
overs for dayparting and balance. Both for-
mats have received a shot in the arm, as
CHR now has a better idea of what its audi-
ence wants to hear and A/C is now enjoying
its highest profile in history.

All this has had an effect on the record
companies as well. They now have a better
idea of what specific stations will or will not
play. The reps can now promote stations
more intelligently with product that has
reasonable expectations of getting airplay.
The end result, we hope, is that if you as a
CHR (or A/C) programmer are playing
what your audience wants to hear, your
ratings and identity within your marketplace
should grow hand in hand.

For some more thoughts on the “R&R
Back Page Revisited,” I talked with some
radio and records notables for their opinions.
Further comments are also contained in Jeff
Green's A/C column this week.

EMI America-Liberty
VP/Promotion Dick Williams
Dick Williams is a seasoned veteran of the
business whose label has significant artists
on both the A/C and CHR sides. “The move
to split the Back Page . .
allowed for the growth
of A/C as a format,
and it allowed CHR
programmers to
make valid judgments
regarding airplay for
those rockers which
had been missing
from their charts for
too long,” commented
Dick. Dick Williams
“Prior to adjusting the Back Page, and
putting those CHR stations which belonged

in A/C in the right place, the only types of
records doing well were A/C, or pure pop
tunes. There was little difference in the for-
mats,” he noted. ‘“Look at all of the new ar-
tists like Human League, Soft Cell, Joan
Jett, and Tommy Tutone that are now
established CHR artists. It’s a direct result
of this split. J. Geils would never have done
as well had the Back Page not been split.”

Where do the softer A/C records fit into
CHR? “I think A/C radio is a big format to-
day. We promote it effectively, and use it to
expand the reach of certain artists. The for-
mat is also a great proving ground for these
records to become mass appeal, multi-
format hits. If they grow and gain program-
mer acceptance, then they can go on to be-
come big CHR hits too. CHR needs some of
these records for balance against the
rockers.

“I really think that having the two for-
mats side by side has helped me con-
siderably in promoting product far more ef-
ficiently. I think programmers now spend
more time studying the records and their
strengths on each chart or section than they
did before.

“I think it has given CHR a new-found
feeling of certainty about what to program
and has sparked new creativity within the
format. The added exposure it’s given us is
very healthy for the industry. If the change
hadn’t been made, I believe the industry
would be in some serious trouble.”

JB105(WPJB)/Providence
PD Todd Chase

A winning PD who utilizes both sides of
the Back Page is Todd Chase. JB105 plays a
mass-appeal list of 35-charted records, with
about five extras, and generally three adds
a week. He summed up his feelings about
the split Back Page when he said, “I think
that any programmer with a mass-appeal
station like mine who isn’t looking at both
sides isn’t getting the whole picture.”

He did however -
caution, “Every rec- 3
ord that becomes a hit
for A/C is not right for
CHR programming. |
You've got to make T _
those individual judg- ;
ments for yourself. I -
think looking at both =
sides tends to widen a &
programmer’s scope 205
on what a 25-year-old Todd Chase
adult wants to hear. I think with program-
mers now playing more rock again, they
have rediscovered dayparting.

“Dayparting is key to making sure those
daytime balance records don’t get into
night programming, and the real hard
rockers don’t show up in morning drive. A
programmer can utilize both charts to help
him coordinate this aspect of his program-
ming. I also think the present set-up en-
courages a PD to look beyond just the Back
Page, and investigate the Parallels, since
they are so close.”

A&M Records
VP/Promotion Charlie Minor
At one time, A&M Records was overload-
ed with A/C acts, but now has improved its
balance of rockers and softer-styled artists.
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There,.Pat Boone
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. Swingin Shepherd Blues..David Rose

. Witchcraft...Frank Sinatra

. Blue Birdas over the Mts..Ersel Hickey
Let's Be Lovers,,. The Playmates

11 The Way..,Frank Sinatra
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KDAY IN THE OLD DAYS — Here’s a real “oldie but goodie" from March 28, 1958 . .. 24
years ago. These were the top songs in town according to KDAY/Los Angeles and the “Knights
Of The Turntable.” You may not recognize many of the songs listed, but at this time music was
going through a transition from the Perry Como-type artists, to the real rockers like Chuck Berry
and EWvis Presley. Thanks to Watermark's Jeff Leonard for sending the survey (scorched by fire)
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. Music Man...Original Cast
. Come Fly with Me,,. Frank Sinatra
Warm., .. Johnny Mathis
- [ Wish you Love,..Keely Smith
Taboo...Arthur Lyman
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“A perfect example of how you can take an
A/C hit and spread it to CHR is with Quincy
Jones, or with Vangelis,”” Charlie said, ‘It
has helped point out the true mass appeal
hits, but has also encouraged PD’s to play
rock again. ;
“My Human League
or 38 Special records
wouldn’t have ever
made Breaker before
the split occurred.
Programmers in
CHR now reflect the
variety of hits that
once made this for-
mat dominant. At the
same time, we are ;
now seeing A/C start  Charlie Minor
to sell product for us, which is a positive
step. We are working very hard to develop
strictly A/C artists into projects that will
generate bigger dollars for the company,
and the R&R Back Page has helped us.
“This company has worked hard to
develop its rock acts, which are now able to
crossover from AOR to CHR. The two
charts point out the similarities of the two
formats, and have helped us to show pro-
grammers the value of playing all types of
hit music again. Prior to the split, CHR
radio was scared of anything with a beat or
guitar lick, and was virtually being
swallowed by A/C and AOR. I'm glad to see
programmers responding in such a positive
manner.”’

KEZR/San Jose
PD Bob Harlow

Bob is PD of a very mass-appeal CHR
that virtually plays all types of hits. His
comments focused on the split Back Page
specifically and the CHR format in general.
“I go back and forth, using both sides of the
Back Page,” he stated. ‘“This comes in han-
dy for certain records. Toto is a huge CHR
record, but is just becoming a Breaker for
A/C. Being able to watch its growth in A/C
and knowing its strength for CHR is a
valuable programming tool. I then can
make better use of the record and realize
it’s increased strengths for my audience.”

www americanradiohistorv com

Bob is in a unique demographic position.
“Half of my audience is below 25 and the
other half is above 25, so I've got to keep a
good balance. That balance now includes
rockers more than ever. Programmers
have made the mistake of ignoring these
records, based on sound, as being unaccept-
able for the 25+ audience. Today’s 25+ lis-
teners are very different from those of five
years ago, and the Back Page reflects that
difference very well.”

RCA West Coast
National Promotion Director
Bill Smith

RCA has become one of the more aggres-
sive labels over the last year or so with a
significant diversity in artists. Bill Smith
commented, “I think when R&R split the
Back Page, it made great strides in the right
direction, and assured - o i
that the future of both
formats (CHR and
A/C) would continue
to be bright. The lack
of distinction between
the two was ruining
both of them, With
this separation, there
is a new spirit of en- -
thusiasm for CHR ¥ ;
programmers to break Bill Smith
new artists, and this is very healthy for the
business.

“At the same time, we have learned what
a viable format A/C has become, and have
enjoyed a great deal of success in crossing
records over from A/C to CHR. Prior to the
split, it was getting difficult to get anything
besides a mid or downtempo record on CHR
radio. Now, it’s like it was a few years ago.
CHR is playing hits of all varieties, and
we're seeing CHR radio gain in ratings na-
tionally because of it.”

Bill noted that the layout has improved
record visibility to programmers. ‘“With
the Inside Back Page, programmers are
now more likely to take a look at those
newer records and be able to compare their
growth on both formats at a glance. The

Continued on Page 22



KFRC
would like to thank the

following people for making

the Viet Nam Veterans Benefit
Concert the most successful
benefit in Bay Area history.

JEFFERSON STARSHIP
GRATEFUL DEAD
BOZ SCAGGS
COUNTRY JOE
BILL THOMPSON JULIE MILBURN
ZAHN ARTMAN BILL MANDELL

PAUL KANTNER JOEL SELVIN
CYNTHIA BOWMAN DICK SCHAF

NADINE CONDON BILL GRAHAM PRESENTS
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Chandler

Continued from Page 1
tiser and gave us a lot more lever-
age to combine the audiences of
two radio stations to sell. It seems
to be working very effectively. We
feel now we've got everything
locked into place.”

Chandler told R&R, “I am ab-
solutely thrilled to be given this
opportunity to work with Jim De
Caro to make WFIL & WUSL the
best radio stations in Philadel-
phia. Overseeing two radio sta-
tions is a challenge and an oppor-
tunity, and what more can you ask
for in life than to have challenges
and opportunities and be given
enough support to get the job
done? I’ve been really busy, but
you don’t mind putting in the work
if youre having fun doing it.
We’ve had an awful lot of bad luck
at both these radio stations over
the past two years, and I think it's
about time for Lady Luck to bop
on over to Domino Lane in Rox-
borough and join us for a little
ride.”

Tyler was philosophical about
his departure, telling R&R, “I like
Philly and was not unhappy here
at all, and I was really enjoying
Country, but the move makes a lot

of sense. Certainly Kris has been
here longer, and there’s no reason
why he can’t do every bit as good
a job as I could, soit’s very logical
that they’ve combined. If I had to
make the decision, I would have
probably made the same one. I'm
really going to miss not being a
part of it, because although the
jury is still out, I think the com-
bined operations have already
proven there’s a larger segment of
the audience that wants to hear
Country than was ever anticipated
in this market.”

Jones

Continued from Page 1
ing. Both stations will certainly
benefit from the added attention
they’ll each get by having their
own GM’s.”

United VP/Operations Bill Par-
ris commented, ‘“We’ve kept close
track of Zemira ever since he was
with us five years ago. As sharp as
he is, we knew we wanted him
back in the firm, and this proved
to be the perfect opportunity for us
to do that.”

Jones was with United as an ac-
count executive at WSID & WLPL/
Baltimore, and moved to WXYV/
Baltimore before joining WJZ-TV.

KING COOL COMES TO THE “Q” — MCA recording artist Donnie Iris, out on tour promoting
his current album “King Cool,” stopped in for a visit to @Q107/Washington. Pictured (I-r) ere
MCA's Frank Falice, PD Alan Burns, Assistant PD Dallas Cole, Iris, and MCA's Ed Keelan.

The R&R Back Page Revisited

Continued from Page 20
fuller potential of a record is more easily

realized now with the two formats side by
side.”

Q105(WRBQ)/Tampa

MD Pat McKay
The job of MD Pat McKay at Q105 is to
make the right recommendations to PD
Scott Shannon. “One thing about the Back
Page is that its accuracy has never waver-

ed. It is always on top of what’s being play-

ed, and we depend on
it. With the two charts
together, Ican look at
a glance to see how
records are crossing
from one format to
another. We play all
the hits, from black to
rock and in between,
so the two charts are
most helpful to us,”

commented Pat. Pat McKay

II I l L] s a
CHR’s Most Accurate

Music Information
Begins on Page 55

“Itend to be cautious of those records on-
ly having impact on A/C, but when I see a
decent spread to CHR, it doubles the value
of the record. When I see a record break on
the CHR side only, it helps to clue me in to
which lifestyle group shows a preference
for the record. The close proximity of the
Parallels to the Back Page and Inside Back
Page have also added to the ease of my use
of Radio & Records. All of these things
together give me the complete picture of
what’s happening in music each week.”

Radio & Records is most pleased that the split
Back Page has been received so well by both
sides of the industry. We are always examining
new ways of presenting the most accurate music
information to you each week. As always, we are
open to your comments and suggestions.

Motion

KRQ/Tucson MD Randy Hart leaves to
become Assistant PD at KUDO/Las Vegas . ..
WAKX/Duluth ups Karen Thomas to MD . . . J.
Michael Hawkins joins WLAP-AM & FM/Lex-
ington, KY as News Director ... KKRC-
FM/Sioux Falls's new MD Greg Fisher is taking
music calls Fridays and Mondays from 3 to 5pm
... Susan Schumacher-Hill moves from
KBCQ/Roswell across town to KBIM to do nights
.. .Bill Garcia, former PD at WDRQ and
WOMC/Detroit, is available at (313) 559-2383.

Ewing
Continued from Page 3

CBS Radio Spot Sales and CBS-FM Na-
tional Sales, and also served as National
Sales Manager and GSM at WCBS-
FM/New York before switching to the AM
side in 1980.

In a related announcement, Judson Niver
was named Director of National Sales for
the CBS Radio Network, reporting to Ew-
ing. She takes the new position from the
Eastern Sales Manager post at the network.
Niver previously served as an account ex-
ecutive for the ABC Radio Network for five
years.

De -Lite Continued from Page 3

De-Lite, Mr. Feig, Mr. Valor, and Mr. Price
have gained an understanding of the com-
pany and its needs, and all are highly suc-
cessful individuals. Mr. Barresi is an ex-
perienced and skilled executive who will br-
ing fresh ideas to the company. In her new
position, Ms. Crossley will also be able to
add more to the continued success of the
label.”

Shore
Continued from Page 3

this city. We feel we’re on the right track,
and I’'m looking forward to refining and
especially promoting the station. We went
on the air last Labor Day, and it takes a
long time to make people aware you’re
there. So we’ll be working on promoting the
station.”
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Ives
Continued from Page 3

to be joining this organization, and I've
been hoping for an opportunity to return to
Portland for many years. A decision to
change companies after 13 years is not an
easy one to make, believe me. (Golden
West Chairman) Gene Autry is still my per-
sonal idol. A move like this is based on the
people involved, and even though H-H is a
big company, it’s obvious to me that it's a
people-oriented organization with a
management approach 100% conducive to
my philosophy.”

Golden West did not immediately name a
successor in Ives’s VP/FM Stations slot.
The management of WITWR (soon to be
WCXI-FM) was recently taken over by
WCXI President/GM John Risher (R&R
4-30), as the station switched formats from
CHR to Country.

Continued from Page 3

Richard Smith, also an Executive Council
member, added, “As the BMA goes more
public, because at present it’'s a trade
organization, we hope to involve more
retailers across the country. I think in com-
ing months and years the BMA will be
behind the moving and shaking of black
music in the country and around the world.
All the things that are changing within the
BMA are necessary for the growth of the
organization.”

The BMA will hold new elections soon for
the Executive Council and Board of Direc-
tors. More detailed coverage of the con-
ference will appear in Walt Love’s column
next week.

M

Bits

o KFHI/Austin recently got the town
“gassed” by pumping gas for only 50 cents
a gallon for over an hour. The station
originally planned to do it only for 30
minutes, but the demand was so great that
the time was extended. Over 1000 cars jam-
med the streets leading to the station, back-
ing up traffic for over half-mile in either
direction. Despite the crowd, 200 cars did
get to take advantage of the cheap gas, as
over 2000 gallons of it were pumped.

» WFEA/Manchester recently celebrated
its 50th year on the air. They kicked off the
occasion with a 50-hour oldies weekend, giv-
ing away $50 gift certificates and $50 bills to
listeners who could put the serial numbers
together from clues given on the air. PD
Johnny Rogers also told me that the station
is taking a group of listeners on a
minicruise to Nova Scotia.

www americanradiohistorv com

Tom poo/ey was not... ;

¢ 0C104/0cean City, MD recently did a
promotion called ““Spring Into Summer.” It
was tied in with Memorial Day weekend,
during which an estimated 163,000 visitors
came to town. The station gave away an
hourly prize package consisting of a station
beach towel and a six pack of Mello-Yello
soft drink.

» Q107/Washington was also aware of the
crowds heading to the beach areas, and
posted personality Gary Murphy on the Bay
Bridge to hand out free Pepsi, T-shirts, sun-
tan lotion, and passes to the station’s
premiere of “‘Star Trek II.”

» KWST/Los Angeles is tying in with the
“Blue Jean Network’ for its summer con-
cert series. The video will be carried on
KTLA-TV5, and KWST will simulcast the
audio in stereo. The series will feature Jour-
ney, Rod Stewart, Little River Band, and
Fleetwood Mac, among others.
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AOR Futures: Personality

In this week’s look at our format’s near-future, I've asked many
AOR programmers for their thoughts on the changing role of the air per-
sonality in AOR radio. Interestingly, while I sought a diversity in
markets, competitive situations, and experiences, all of the people com-
menting agreed that the perception of AOR radio as a background
“jukebox’’ is a dangerous one which cannot help the format to grow.

Read on for their convincing reasonings.

WBAB/Long Island
VP/Programming Bob Buchmann

“There is no one way to do AOR radio.
There are many. Programmers need to do
strength and vulnerability studies of their
competitors before they can fine-tune the
positioning of their own station. An ideal
way to position an AOR outlet which is up
against a tight-playlisted, less-talk com-
petitor is with a combination of slightly
looser music and an in-touch, street station
personality.

“Personality isn’t, ‘Heeey, how are
yoooou today?’ Out with announcers and in
with real people on the radio! People who
are the target demograph and psychograph
in every way; people who are made ex-
tremely visible by the promotion depart-
ment; people who occasionally interact on
the air with their fellow jocks. Short, pun-
chy breaks with substance — that's the

key. KISW/Seattle
PD Beau Phillips

“There’s a growing hunger amongst rock
radio listeners for freshness, and I feel it
goes beyond just the music. We've created
a vicious cycle of formula rock with for-
mula jocks, so it should come as no surprise
that listeners surveyed show a preference
for less talk. If all the jocks offer is a back-
announce, time, name and stale slogan,
they’re wasting the listener’s time.

“In terms of personality radio’s future,
there’'s one common element in any win-
ning station: attitude, that undeniable spirit
that transforms a jock’s shift into a show.
I’'ve never been a believer in short-term
solutions to long-range problems. There’s
no invincible rock format that doesn’t need
talented people who make it exciting, even
when the music isn’t. Unfortunately, the
guts of most jocks I hear have been sapped
by rigid formatics, much the same way as
music is being homogenized in formula
rock.

“Our format has never been ‘safe’; it’s
powered by emotion. I can’t expect my staff
to sound pumped and creative if the at-
mosphere isn’t conducive. Jukebox radio,
with shotgun image liners, was done years
ago by Top40. It has traditionally enjoyed
short-term success. Radio has become so
sterile and safe in its music that now is the
time to light a fire under the airstaff to pick
up the slack. This has nothing to do with the
longer bit or jokebook humor. It means gen-
uine direction from PD’s with positive rein-
forcement, rather than suppression.

With shorter attention spans, our air
talent must learn to create under the new
rules. At KISW we live under the adage that
what a fair jock can say in three words a
good jock can say in two and a great jock in
one. There is absolutely no correlation be-
tween a long rap and a good one. In fact, it
works in reverse. If the best we can offer
listeners is cliched slogans, we’re digging
ourselves a hole we may never get out of.”

KLOS/Los Angeles
PD Tommy Hadges

“As competition for the same target
demographic intensifies, so does the need to

differentiate between different radio sta-
tions with similar formats. Since most call-
out research and other audience perception
techniques in a given market tend to give
similar answers to the question ‘what songs
do we play,’ the station’s personalities (as
well as other non-music elements) offer
programmers the best chance to give their
stations their own unique energy and socio-
political stance. With two or three AOR’s in
most markets, the same old ‘more rock-less
talk’ theme won’'t wash for long. While
strong personalities are especially impor-
tant in morning drive, the need to find air
talent who can, in their raps, reflect their
listeners’ concerns and lifestyles, will in-
crease in all dayparts. The creative jock
who has the rare talent of being able to self-
edit is going to be in big demand in the
years ahead.”
WCMF /Rochester
PD Frank Holler

“All radio stations have a personality,
though many today exhibit a blandness cre-
ated by an industry that has gone research-
mad, and, in many cases, has lost the hu-
man personal touch. As a programmer, I
appreciate the security that research al-
lows, and I sleep better at night knowing
that what T help present on my radio station
is not to be second-guessed by myself. The
elements have to be well-researched, and
they are. Historically, however, everything
else being equal, the stations that present
relevant and interesting performers do well
(i.e., Howard Stern and Steve Dahl).

“With two or three AOR’s in
most markets, the same old
‘more rock-less talk’ theme

won’t wash for long.”
— Tommy Hadges

“I am now, and always have been, a per-
sonality-oriented programmer. The two
biggest concerns I have are that the radio
industry does not provide a training ground
for personality development, what with so
many stations’ attempts to be a jukebox,
and the fact that the industry as a whole has
for years played to an audience that does
not have to pay attention to the radio. When
your staff does nothing but recite the same
old tired elements over and over, the audi-
ence can tune out without changing the sta-
tion.

“I feel the key to personality radio is to
train your staff to work with their surround-
ings in order to find a relevance, and to talk
to the audience using the fewest words
possible to get their points across.”

KLAQ/EIl Paso
PD Arin Michaels
“T wish we could all sit in my backyard,
enjoy the sunshine, sip on a few Mexican
beers, and talk about it. Nice thought, huh?
Well, that is exactly the role personality
plays in AOR: to achieve a comfortable re-
lationship with the listener. At this point I

jor rock concert venues.

requirements for admission is provided.

price of $1.07.

WAAF/Worcester has just released its most elaborate promotion item
yet: a detailed road map of the New England states, with notations for all ma-

The WAAF Rock Map also includes blowups of six New Engiand cities with clear directions
on how to reach over fifty clubs. Additional information on dress codes, phone numbers, and age

Station Promotion Director Steve Stockman stated, “One of the reasons it was an attractive
promotional idea is because no one gives away road maps anymore. if you go to Howard
Johnson's they cost $1.50. Ours is a very accurate road map that is customized with our
listeners’ fifestyles in mind.” The map is also customized with the WAAF logo, which creates a
valuable listener impression every time the map is used.

25,000 maps are available at WAAF outlets throughout New England at a suggested retail

believe that a lot of stations fail to execute
their magical abilities properly, possibly
due to programmers and consultants in-
hibiting the process. I'm happy to say that
the Lee Abrams attitude is to encourage
personality, within a brief and concise
framework. Jukebox radio doesn’t get us
anywhere as competitive communicators.
For the years ahead I think it is important
for all of us to develop our air talent; we
owe it to our listeners and to AOR radio, if
we want it to survive.”

WLUP/Chicago
PD Tim Kelly

“With call out research being used at
many AOR’s across the country, the AOR
programmer can no longer rely on music
alone for ratings success. I feel personality
adds another dimension to the sound of an
AOR station; it personalizes the station for
the listener. The listener is not only listen-
ing to a music station, but also is listening to
somebody.

“Personalities are an essential part of an
AOR station; the problem is they’re hard to
find. I'm fortunate to have one of the coun-
try’s strongest lineups. Each jock is gen-
uinely into the lifestyle of our listeners, is
knowledgeable about the music we play,
and can convey that to our listeners in a
very concise and personable way. Anybody
can play the right records; it’s how you
deliver and present those records to the
audience that makes the critical difference.

“Personality is the next stepping stone af-
ter music in building a radio station’s
future. It’s been proven in markets like
Cleveland, Los Angeles, and elsewhere.
Hopefully that’s our next step here at the
Loop: to delve more into the personality
end of the radio station.”

Consultant Jeff Pollack

“AOR has a greater need for entertaining
personalities than ever before. As more
radio stations in all formats play similar
music, having creative and imaginative air
talent becomes even more important. It has
become fashionable to believe that jukebox
radio (which has been the rage for the last
two years) is the best way to achieve
ratings, by eliminating all talk, news,
humor, etc. The problem with this theory is
that when radio listeners say they want less
talk, they aren’t saying they want less per-
sonality. They’re saying they want less talk
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that doesn’t interest them. Spontaneity and
entertainment has always been a vital part
of good radio, and there’s absolutely no
reason why a radio station that has a tight

T AR ST RSB £
“. .. When radio listeners
say they want less talk, they
aren’t saying they want less
personality. They’re saying
they want less talk that
doesn’t interest them.”’

— Jeff Pollack

playlist can’t be fun to listen to. Personality
has never left us; it just needed to be
modified and fine-tuned for the 80’s. A radio
station that has character and personality,
along with an excellent music base, will be
a formidable competitor in any market.”

Coming Next Week: We’ll continue our
advance glance into the AOR crystal
ball with programmers’ thoughts on the ‘
future of outside programming and news
on AOR radio. l
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0ZZY EATS WITH WCMF — WCMF/Rochester
held a promotion in conjunction with Jet's Ozzy
Osbourne that awarded winning listeners dinner
with Osbourne when he came to town for a-con-
cert. Pictured (I-r) are winner, WCMF MD Dave
Kane, Ozzy, winner, and Epic’'s Kevin Sutter.



Jon Anderson
Animation

I the course of modern music,
a voice will occasionally emerge
that 1s so distinctive and capti-

vating that it creates a category
all its own.

Jon Anderson has been such a
voice—a pioneering, charis-
matic figure in the growth of
rock music.

A brilliant singer and a gifted,
adventurous composer, Jon
Anderson has brought us a
wonderful and unique musical
world.

It is with great pride we present,
“Animation,” the brilliant new
album from Jon Anderson.

Includes the single,
“Surrender’is:

Jon Anderson «
animation e’x

On Atlantic Records and
Cassettes.

- SD 19335
Produced by Jon Anderson and Neit Kernon.

Jon Anderson on tour:

JUN. 21 Kitchener. Canada
22-23 Ottowa, Canada,
24-25 Toronte, Canada,
26 Montreal, Canada,
27 Quebee, Canada,
28 Hanulton, Canada
29 London, Canada.
1 Buffalo, NY.
2 Rochester, NY.
4 Ashury Park, NJ.,
6 Bostor, MA.
7 Providence, RI.,
8 Radiv City Music Hall, NY,, NY.,
9 Washington, D.C.,
10 Pittsburgh, PA.,
12 Norfolk, VA.,
13 Baltimore, MD.,
4 Philadelphia, PA.,
OCT. 8 The Greek Theater, Los Angeles, CA.,
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A number of new MD’s to report this
week: Lisa Richards at WMMR/Phila-
delphia, Dave Spodell at CHOM-FM/Mon-
treal, Doug Davis at KWXL/Albuquerque,
Joanne Peterson at WAPI-FM/Birming-
ham, and Ted Ziegenbusch at KIFM/San
Diego (he retains his consultancy of KOLA-
FM/San Bernardino as well)
WMET/Chicago PD Dave Benson an-
nounces his resignation to take the position
of Tour Manager for the Pat Metheny band.
He’ll remain based in Chicago ... Janel
Dolan exits as MD of KZEW/Dallas . ..
Carla Raswysk switches from music to
overnights at WBCN/Boston and Dan Mec-
Closkey takes over as Asst. MD . . . Cindy
Johnson is appointed Research Director of
KLOS/Los Angeles . . . Chuck Geiger joins
91X/San Diego for nights CHOM-
FM/Montreal Research Director Dan
Ziniuk exits WRXL/Richmond an-
nounces its consultant agreement with
Pollack Communications Inc. ...
KYTX/Amarillo is sold, pending FCC ap-
proval, to Mel Tillis. PD Don Sitton reports
there will be no format switch ... Joan
Siefert switches from co-morning air per-
sonality at WQDR/Raliegh (with Tom
Gongaware) to WBT/Charlotte . . . Johnny
Doyle exits WECM/Claremont mornings
for production at KISS/San Antonio . . . T.J.
Noone and Steve Strom are new to airshifts
at KMGN/Bakersfield . . . Skip Jackson is
named News Director of WHKC/Evansville

Phoebe exits middays at
WSLR/Roanoke as Don Morrison joins for
afternoon drive and “R.B.” joins for
7.12pm.

AOR Reporter Profile

WHMD/Hammond, LA
PD: Catt Stone

MD: Russ Pottle
Power: 3000 watts

Consultant: none
Slogan:

“The Album Station’’

“Hammond is in a unique location,
forming the third point of a triangle
between Baton Rouge and New Or-
leans, and is therefore bombarded by
20 signals from these large markets.
WHMD competes in this race for the
program share by supplying a prod-
uct unavailable in either Baton
Rouge or New Orleans: true Album-
Oriented Rock radio.

“WHMD showcases a wide variety
of musical styles: new wave, classic
rock, reggae, jazz, pop and progres-
sive music. We feel the mixture of
these musical forms produces a high-
ly unique sound that is also commer-
cially viable. The musical flavor is
designed to appeal to the 25-34 age
demo but has enough punch to pull in
strong response from the 18-24 num-
bers. WHMD feels that adult tastes
are diversified enough to permit an
expanded playlist, a hypothesis that
local sales research has verified. As
FM radio continues to move in a
more progressive direction, WHMD
is confident that widespread accep-
tance of many musical expressions
will continue to support this type of
endeavor. The proper structure and
application of AOR is a true art form,
and WHMD is continually striving to-
wards achieving this goal.”

— Catt Stone
(WHMD is a new R&R AOR reporting station.}
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SPENDING A LONELY NIGHT WITH BRYAN
ADAMS — A&M's Bryan Adams (center) met with
WBAB/Long Island MD Ralph Tortora (left) and PD
Bob Buchmann (right) to discuss his album during
a recent promotional visit.

HAGAR COMES HOME — Geffen's Sammy
Hagar spent many of his formative years playing in
San Bernardino area bands, so his visit to the
area’s KCAL was especially fun for all concerned.
Pictured (I-r) are KCAL MD JOhn Leslie, Hagar,

and PD Jim James.

RICK ROCKS WZZ0O — RCA’s Rick Spring-
field visited WZZO during an Allentown con-
cert stopover. Pictured (I-r) are RCA’s Bobbi

Silver, WZZO PD Tom Kelly, Springfield,

WZZO MD Bruce Bond, and air personality
Chip Murdoch.
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VALLEY GIRLS — Moon Unit Zappa, recently-infamous daughter of Barking Pumpkin's Frank
Zappa, was a surprise guest at the latest Jon Scott Rock and Bowl-athon in Los Angeles. Pic-
tured (I-r) are KEZY/Anaheim MD Larry Reisman, Moon, KMET/Los Angeles morning air per-
sonality Jeff Gonzer, anonymous “valley girl,” Scott.

COUGAR STRIKES IN CLEVELAND — Riva/PolyGram artist John Cougar swung through
Cleveland for a visit with the Buzzards at WMMS while on the road promoting his latest album.
Pictured (I-r) are PolyGram's Jack Ashton, WMMS MD Kid Leo, Cougar, PolyGram’s Marty
Mooney.

TWINS FOR NICKS? WROQ/Charlotte pacted with Modern Records for a Stevie Nicks lookalike
contest, with the winner receiving gift certificates to local leather and lingerie boutiques, dinner,
Nicks albums and T-shirts. Pictured (I-r) are Atlantic rep Mark Diller, WROQ air personality Rick
Bellie, runner-up contestant, WROQ jock Michael Donovan, contest winner Sandy McCorkle,

and WROQ MD Jack Daniel.

UPDATE

Look closely at the inner sleeve of the new
Rolling Stones LP and you’ll spot photos of
concert badges from both WAQX and
WSYR in Syracuse. .. Speaking of the
Stones, WPLJ/New York and KQRS/Min-
neapolis are two of the latest stations to an-
nounce promotions that will send winning
listeners to London to see the Stones at
Wembley Stadium ... KREM-FM/Spo-
kane helped listeners celebrate Mother’s
Day by awarding ten listeners free half-
hour phone calls to their moms anywhere in
the U.S. ... Summer is outdoor concert
time: WCMF /Rochester held a free concert
on the beach with Duke Jupiter that
gathered almost 50,000 fans. City officials
were so unnerved by the size of the crowd
they’ve voted to ban outdoor rock gather-
ings, a decision WCMF plans to fight with
editorials and a petition drive. Meanwhile,
Y95/Rockford held a free ‘‘Mother’s Day"”
rock concert with several local bands. And
WRIF/Detroit has pacted again with Dr.
Pepper for a second series of free noontime
rock concerts outdoors throughout the sum-
mer . . . KGON/Portland tried its hand at
the coordinated fireworks-music-type of
show made popular by stations like KGB-

FM/San Diego and WEBN/Cincinnati . . .
Congratulations to AOR consultant Jon Sin-
ton and new bride Ginger . . . And the same
to KFMQ/Lincoln nighttime air personality
Dale Richards and new wife Sharon. ..
Q107/Toronto celebrated its fifth AOR an-
niversary with a party for 400 listeners and
200 industry reps. Bryan Adams provided
live music with the help of guest player
Mick Ronson and members of Split Enz . . .
WYNF/Tampa’s kicking off its new slogan,
“Tampa Bay’s Rock 'n’ Roll Pirates,” with
a skull-and-crossbone promotional license
plate ... KIDQ/Boise has pacted with
Olympia beer to award $8000 to the person
who catches a specially tagged fish that’s
been set loose in local waters ... KMET/
Los Angeles staffers chipped in to fight
nukes by volunteering time in a benefit for
the Alliance for Survival. Air personality
Cynthia Fox spent a day at a convalescent
home while ace newsman Ace Young scrub-
bed the walls of a downtown soup kitchen.
Both had collected listener sponsors, who
donated over $7000 to the Alliance organiza-
tion . . . KEZO/Omaha cosponsored with
Miller beer a free power boat drag race that
attracted 20,000 . .. June is “Music and
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More” month at KFMQ/Lincoln, which is
awarding concert tickets, T-shirts and
albums to listeners over the air, at rock
nights and via the station van. ..
KTYD/Santa Barbara pacted with MCA
and the Joe King Carrasco record in a
“Person to Person” promotion that allowed
ten winners to make phone calls anywhere
in the world . . . KISW/Seattle has moved.
The new address is 712 Aurora N., Seattle,
WA 98109. The station’s new phone number
is (206) 285-7625 ... Happy fifth AOR an-
niversary to KBCO/Boulder ... WHFS/
Washington pacted with Mirage/Atlantic
and Godley-Creme’s ‘‘Snack Attack”
album for a hot dog-eating contest. The
“snacker’’ who consumed the most dogs in
102 seconds won a 102-second record run.

e N B R B S TR S R SERIO N

CONCERTSA&LACONVERSATIONS

CONVERSATIONS: Sparks on WDHA/North
Jersey . . . Richard Simmons, Loverboy, Charlie
Danieils Band on WIOT/Toledo ... Noel & the
Red Wedge on KFMH/Muscatine ... Ozzy Os-
bourne on CHEZ-FM/Ottowa . .. Jon Anderson
on WEZX/Scranton . . .38 Special on WKDF/
Nashville . . . Asia on KTYD/Santa Barbara.
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MARY TURNER DAY —in honor of Mary Turn-
er’s 10th anniversary on KMET/Los Angeles,
Deputy Mayor Grace Davis (right) presented
Mary with a proclamation from the City of Los
Angeles proclaiming “Mary Turner Day.”

Picture Page

CHICKEN FLIES NORTH — The infamous San
Diego Chicken was the special guest of KRQR/
San Francisco for the Giants-Dodgers game,
where the Tubes’ Fee Waybill sang the national
anthem. Pictured (I-r) behind the Chicken are
Waybill, KRQR Asst. PD John Russell, air per-
sonality Eileen Duhne.

TWISTING THE NIGHT AWAY — MCA'’s Chub-
by Checker checked into the WCOZ studios
for an interview prior to a Boston concert date.
Pictured with Checker (center) are MCA'’s Roman
Marcinkiewicz (left) and WCOZ MD Ted Edwards
(right).

o

JETT-POWERED WZZO — Boardwalk’s Joan
Jett was a recent interview subject at WZZO/Al-
lentown while in town for a concent. Pictured (I-r)
are WZZ0O MD Bruce Bond, Jett, WZZO air per-
sonalities Steve McNee and Gene Romano, PD
Tom Kelly.
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PRIME OFFERING — Now that we have your at-
tention, what WYDD/Pittsburgh is actually offering
is a new T-shirt, selling briskly throughout town at
$5 apiece.

DRINKS ON DUKE — Coast To Coast/CBS band Duke Jupiter partied backstage with WYSP
after a Philadelphia concert. Pictured (I-r, top) Coast To Coast’s Sandy Fagin, WYSP PD Michael
Picozzi, station’s Randy Kotz, group’s Marshall Styler and Davis Corcoran; (I-r, bottom) WYSP’s
Dave Newman, group’s Rick Ellis, WYSP’s Pam Merly, group's Greg Walker, WYSP’s Marie
Lucidi; in front is the band’s manager Peter Morticelli.

%

i

CRENSHAW SIGNS IN AT WDHA OPEN HOUSE
— WDHA/North Jersey celebrated a move to new
studios with an open house that attracted 1000
listeners. The day'’s highlight was a visit by WB’s
Marshall Crenshaw, who autographed copies of
his debut album for giveaways. Pictured is Cren-

KDKB GOES MULTI-PLATINUM, COURTESY
JOURNEY — Columbia celebrated the multi-
platinum achievements of Journey with a special
platinum presentation to KDKB/Phoenix. Pictured
() are Journey management'’s John Villanueva,
Columbia’s Bob Conrad, KDKB PD Jeff Sattler,
MD J. David Hoimes, Promotions Director Casey
Stangl. Journey management’s Pat Morrcw.

SHAWN IN SATIN — KFRX/Lincoin is so proud
of its new promotional merchandise item, a logoed
safin jacket, that it asked midday jock Shawn
Phillips to model it for industry approval. Nice!

Y
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BLASTERS BASH — Slash/WB'’s Blasters were greeted backstage by Denver area AOR reps
after a recent Boulder performance. Pictured (I-r) are KILO/Colorado Springs MD Art Phillips,
group's Phil Alvin, KBCO PD Dennis Constantine.

$2300 RECORD RUN — KFMF/Chico sponsored
a record run that netted its winner over $2000 in
albums in three minutes. Pictured (I-r) are night
jock Robert Benjamin, engineer Terry Green,
afternoon air personality Marty Griffin, winner, PD
Ron Woodward, morning man Gary Bennett.

ONE TO ONE WITH WMET — Epic’s Cheap
Trick previewed their new album on the air with
the “randy men” of WMET/Chicago. Pictured (I-r)
are group's Robin Zander, PD Trip Reeb, MD
Dave Benson, group’s Rick Nielson, Epic’'s Eric
‘Heckman.

MISSING PERSONS TURN UP AT KSTM —Capitol's Missing Persons greeted KSTM/Mesa air ‘
personalities backstage after the band’s recent area concert appearance. Pictured (I-r, top) are
KSTM PD Jeff Parets, station’s Steve Allison, group’s Terry and Dale Bozzio, Capitol's Scott Mar-
tin and Bob Osborn; (I-r, botton) Evening Star Productions’ Allen Nassau and Dan Zelisko,

Capitol’s Lew Tollon/, Pro One Stop’s Dutch.

www americanradiohistorv. com
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' JEFF GREEN

THREE PERSPECTIVES

The Back Page
And A/C Radio

Eight months ago, Radio & Records introduced its new Back Page,
presenting CHR and A/C Airplay 30’s side-by-side. As part of this change,
the formats have been tagged with 12-34 and 2549 demographic orienta-
tions, in order to better define the different target audiences of these re-

spective formats.

Why put CHR and A/C charts together?
As R&R Executive Editor John Leader stat-
ed (R&R 10-9-81), “CHR and A/C playlists
have more in common than any other for-
mats. CHR and A/C listeners also generally
belong to the same lifestyle group. As CHR
and A/C continue to evolve, it is essential
that all our readers be able to easily identi-
fy which songs appeal to which demographic
cells, as well as the songs appealing broad-
ly to several age groups.”

The reaction to the new Back Page has
been overwhelmingly positive, from both
the radio and record communities. Through
updated demographic reporter alignment
coordinated by CHR Editor Joel Denver,

“We’ve found that the records
performing strongly on both
Back Page charts are the
same songs that do the best on
our callouts.”

—Rick Brady, KPPL/Denver

CHR stations have found a new and partic-
ularly individual representation of success-
ful contemporary music programming. (For
a detailed look at this development and ad-
ditional reaction to the Back Page, please
see Joel’s column this week).

On the other side of the Back Page, the new
placement of A/C has brought new credi-
bility, respect, as well as recognition of A/C
music radio’s growth impact. In turn, A/C.
programmers have found several new uses
and purposes in utilizing the improved lay-
out.

Two prominent A/C music programmers,
KPPL/Denver Program Director Rick Bra-
dy, and 3WS/Pittsburgh Music Director Herb
Crowe, discuss the new Back Page as it re-
lates to their specific interests.

Helping Reach
Programming Decisions
When asked whether having both charts
on the Back Page helps him reach program-

ming decisions, Rick began, “I’'m still con-
cerned primarily with
the A/C side, as our
target is 25-49. How-
ever, we spill over to
some 18-24 women to
help our overall 1849
numbers. Because of
this, and the fact that

all songs we play are
mass appeal hits —
even if they are all

adult hits — we also Rick Brady
study the CHR chart. Therefore, we’re more
likely to concentrate most on records doing
well on both charts than songs based in one
format or the other.”

Herb agreed. It allows us the luxury of
being able to look very quickly at how a rec-
ord is doing across a total demographic spec-
trum. We can measure if a record success-
fully crosses from one format to the other.
You see, we target right between the two
charts: 25-34. If we’re considering a record
we feel is right for us, and see that it’s mov-
ing on both Back Page charts, that lets us
know that our gut reactions have been accur-
ate. We’re then looking at a record that could
be an across-the-board hit, and just right
forus.”

Demographic Accuracy

Regarding the 12-34 and 25-49 cell listings,
Rick testified the accuracy of the national
charts is reflected in the station’s own local
research. “Callouts are the biggest part of
our research,” he said, “and we’ve found
that the records performing strongly on both
Back Page charts are the same songs which
do the best on our callouts. More specifically,
the way R&R’s demographics are broken
down is similar overall to the way our re-
search shows the demographic appeal of
these songs.” Rick noted, “There are excep-
tions, of course, which could be attributed
to the different markets and degree of ex-
posure those records are receiving.”

Equalizing Format Importance

A/C programmers say one of the biggest
improvements since A/C joined the Back

Progress

The “Spring Fling Sweepstakes” are on at
WGAR/Cleveland, giving listeners a chance to
win $1000 in cash, all-expenses-paid vacations
and video recorders ... KOMO/Seattle com-
memorated the 20th anniversary of the Seattle
World’s Fair with a special live broadcast from the
Space Needle featuring music and commericials
from 1962. Also included was the Center House
Free Lunch for anyone showing a business card

. Y106/Miami gave working women (including
housewives) a chance to call in and win a $25 gift
certificate . . . Continuing with favor toward the
ladies was WRKA/Louisville, who hosted “Ladies
Night At Louisville Downs,” offering the first 1000
women a free WRKA morning mug
WWSA/Savannah successfully staged its “Green

Machine” promotion, in which it gave away over
$40,000 to listeners with the station’s frequency
included in serial numbers on their dollar bills . . .
WLAD/Danbury gave away tickets to the local
amusement park to listeners who correctly guess-
ed which ride an air personality was going to be in.
In June, the station is giving away a trip to the
Bahamas as part of a bumper sticker promotion

. 18,000 people entered KEY103/Austin’s
“Sail Into Spring” contest to win a sailboat adorn-
ed with the station logo . . . WFTL/Ft. Lauderdale
hosted a “Mother's Day Prom” for 600 of its
listeners at a local hotel. Soon to come is a
wheelchair bowling tournament between the local
veterans’ organization and the station’s air per-
sonalities.

most notably S.F.'s endangered cable cars.

Take abite of the goodtimes.

BEST TASTING RADIO YOU EVER HEARD — Continuing KNBR/San Francisco’s non-stop
community efforts, here’s a replica of the station's billboard to promote its own brand of
chocolate bars. The proceeds from the candy and similar T-shirts go towards charitable causes,

Page has been in the increased respect from
the record companies. .
Herb stated, “The new
Back Page layout has
equalized the import-
ance of the two for-
mats. For a long time,
A/C has been looked
upon as the ‘little bro-
ther,’ the ‘old folks’
format — almost as a
second-class citizen. & :
Now, thanks to R&R, Herb Crowe
the record reps recognize us as much as the
CHR'’s. I really feel the difference. Now the
label people realize the value of a double
Breaker as much as we do. If a record com-
pany can move a song up both charts at the
same time, they know they’re going to have
a hit, and more importantly, that it will sell.”

Concurring with Herb’s view, Rick said,
“Before A/C got onto the Back Page, it didn’t
matter to certain record people if their song
was on our station or not. Only the CHR’s
really counted. The new Back Page display
has added a significant amount of prestige
to A/C that it didn’t have before.”

Convenience & Reputation

Rick concluded his thoughts about the new
Back Page benefits by saying, *I certainly
like the convenience of having A/C on the
Back Page. The whole layout is much bet-
ter organized, and I can find what I’'m look-
ing for in less time.”

In summarizing his perspective, Herb
commented, ‘I think the Back Page serves
Rt O e N R e T i i g 1T R .

“Now the label people realize
the value of a double Breaker
as much as we do.”’

—Herb Crowe, 3WS/Pittsburgh

its purpose pretty well. It shows me the mo-
mentum a record has. R&R offers the broad-
est base while maintaining the best reputa-
tion. When I want to know if a record is real
or not, I look to R&R. It's the standard.”

Arista Records Senior VP/Promotion
Richard Palmese also shared his views of
R&R'’s Back Page. “With both CHR and A/C
formats listed, the Back Page is simply re-
flecting the status of radio in 1982,” he said,
“and the intelligent record executive will
market his product accordingly.”

Multi-format Exposure
Maximizes Sales

Expanding on this point, Richard contin-
ued, “Multi-format hits are the only ones that
translate into sales. You can’t rely on one for-
mat alone to really make money these days.
1 salute the Back Page because it really does
tell us where radio is at any given moment
on a record; i.e., it gives us the best repre-
sentation of our multi-format possibilities.”

Richard detailed the process by which he
and his staff are able to generate multi-for-
mat airplay. “We first ship product to the for-
mat where initial positive reaction is ex-
pected. Once airplay is achieved and sales
begin, we then research the demographic
appeal from the established radio base. From
this information, we can determine if there’s
a possibility of spreading the record to one
or more additional formats.

www americanradiohistorv com

“For example, we learned from Black and
CHR airplay that Ray Parker’s ‘The Other
Woman’ was popular with adult women.

“It really does tell us where
radio is at any given moment
onarecord; i.e., it gives us the
best representation of our
multi-format possibilities.”’

—Richard Palmese, Arista Records

Therefore, we began servicing and encour-
aging whatever A/C airplay was possible.
Eventually, this research even led to some
AOR support.”

Richard sees analyzing a station’s demo-
graphic strengths as instrumental in devel-
oping this muilti-format clout (and subse-
quent sales). “Our field is trained to spec-
ifically acquire demographlc mformatlon
about all our reco :
he said. “We collect
data from every sta-
tion that reports to
R&R, which we can
apply to other formats
or other competitors.
From there,” he con-
cluded, ““I can exa-
mine the sales pat-
terns and then estab-
lish the correct prior- §
ities.”

Richard Palmese

A&R’s Demographic Awareness

Richard added that an awareness of demo-
graphics is shared by more than Arista’s
promotion team. “Our A&R division has a
real understanding of R&R’s Back Page, and
thinks in terms of reaching the different
demographics. This is important, because
the burden is on the shoulders of the record
company to be the creative force, to be ded-
icated to the art of music, and to have the
A&R talent that can discover acts which will
appeal to the demographics we want to cap-
ture.”

Reading The Marketplace

In closing Richard said, “It all comes down
to knowing how to read radio, our main av-
enue for testing records. R&R is providing
us with an intelligent reading of the market-
place that the record industry wants to sell
records to. That marketplace is not just the
base audience, it’s also the uncommitted aud-
ience. I love R&R because it’s accurate and
it does signal to me if we have a hit, regard-
less of the format. The Back Page design is
really logic and common sense. Others might
call it brilliant.”

On behalf of R&R, I'd like to thank these
three professionals for their enthusiastic sup-
port for the Back Page. As always, we will
continue our efforts to find and develop bet-
ter ways to serve the industry.

The Music Sect

AIC’s Most Accurate
Music Information
Begins on Page 54




A Classic Returns

“SITTIN”ON) THE DOCK
_ THE BAY”
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THE REDDING

June 4, 1982

A/C Black Radio
BREAKERS BREAKERS

REDDINGS
(Sittin’ On) The Dock Of The Bay REDDINGS
(Believe In A Dream/CBS) (Sittin’ On) The Dock Of The Bay

48% of our reporters on it. Rotations: Heavy 5/0, Medium 38/7, (Believe In A Dream/CBS)

Light 22/12, Extra Adds 1, Total Adds 20 including 97AIA, KPPL, 59% of our reporting stations on it. Rotations: Heavy 2/1, Medium
KEX, KJR, WKAZ, WWYZ, KEY103, WAAY, WAIV, WVLK, 18/2, Light 15/0, Extra Adds 4, Total Adds 7, WWIN, KMJQ,
WFDF, KOB, K108, KIXI, KTKT, and 5 more. Debuts at number WJMO, KNOW, WENN, WJJS, KDIA. Debuts at number 25 on the
27 on the A/C chart. Black Radio Chart.
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CAROLYN PARKS

WRNL'’S MIKE ANDERSON

Production Tips
From A Pro

To say that WRNL/Richmond PD Mike Anderson wrote the book on
production would be quite accurate. His “Radio Production Survival
Handbook’’ has been in print since 1980 and is the working text for many
colleges and universities around the country. Mike sent me a copy of the
78-page booklet some time ago, and I found it quite informative. I think
you’ll find his comments regarding the whys and wherefores of produc-

tion equally insightful.

R&R: Why did you decide to write a pro-
duction handbook, and for whom is it
targeted?

MA: I wrote it basically because for the
last ten or eleven years I’ve been working
with colleges, universities, and junior col-
leges which have g :
broadcasting and/or
journalism courses.
I’ve taught on a non-
regular basis, I've
lectured, and I do
production seminars
for them at their ex- f \

pense. One of the k“\

things I've learned is
that, with few excep- sl

tions, there is very lit- %?% »
tle reality being taught in college-level
broadcasting courses. Central Michigan
University is a shining example of a school
that is doing it right.

My basic philosophy is that if I can get in
there and start teaching the way we really
do things in the real world, when I start hir-
ing these people, I won’t have to retrain
them. So there was really a selfish purpose
there.

The book was written initially as a course

book and is, in fact, in use in several schools
right now as such. Dan 0’Day of O’Liners
markets it for me for $16.50 per, and a lot of
radio people have bought it also. However,
I’'m not making a lot of money on it ...
that’s not the idea. If I could I would give it
away, because it’s something I really
believe in not only for the educational value
I think it has but also because of the simple
fact that if a radio station is running 12
minutes per hour of commercials, that’s
20% of its broadcast time. If you’re going to
relegate 20% of your broadcast time to paid
commercial messages, those rascals had
better be good! Audiences are just too
damn sophisticated these days to brook bad
stuff, whether it’s music or commercials.

R&R: What was your introduction into
production? For some reason you don’t
hear much about people who specialize in
that field.

MA : My very first exposure to media was
back when I was a kid and was given a
Sears Silvertone tape recorder for
Christmas. I spent a lot of time taping
President Eisenhower’s speeches, cutting
the tape up, and making him sound dumb,
which if you’ll remember, wasn’t all that
difficult! Taping equipment and audio has
always fascinated me, and I’ve been exten-
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Card. She's shown accepting her good fortune with (from left) Thomsen Jewelers’ Ralph Wilcox
(who supplied the prize), WMZQ midday personality Kevin Cochran, and WMZQ GM Gil Rozzo.

WMZQ Contest Is Capital Promotion

On April 1 WMZQfWashington began a five-part promotion it's calling the “98 WMZQ
Capital Letters Contest.” Each segment of the contest features six mystery songs, which
listeners can identify by extended station monitoring. Eligibility is via postcards, and winners are
chosen at random. The five prize packages each correspond with the station’s frequency or one
of its call letters — “98" (a 98 point carat diamond ring), “W” (an all-expenses-paid trip for two to
Waikiki}, “M” ($3000 worth of audio and visual equipment), “Z" (a 1982 Chevrolet Camaro
Z-28), and “Q" (98 pounds in quarters). Janet Broadwell was the first winner of the $2500 dia-
mond ring and received an additional $100 gift certificate for holding a WMZQ Capital Flash

sively involved in audio/visual to the point
where I was a recording engineer in the Ar-
my. When I got out, I needed a part-time
job, so I started working in radio in Central
Texas.

You don’t hear a lot about production
directors, but by and large, they are the un-
sung heroes of the radio industry. We know,
for example, about the phenomenal work
that Jack McCoy did with the ‘“Last Con-
test,” but there are a lot of guys who are
known primarily as DJ’s but who are real
good with the razor blade. Two of the best
production guys I know are Scott Blake and
Mitch Craig of the William B. Tanner Com-
pany, but there are just a ton of good pro-
duction guys, and you don’t hear their
names very often because most of them
aren’t on the air and don’t get ratings.

R&R: What are some of the qualities that
make up a good production director?

MA: In the book I outline several things

Payne Responds To Dismissal Charges

In the May 28 issue of R&R I outlined
some of the pros and cons of the ‘“More
Music Guarantee” promotions as seen
through the eyes of those who have run the
contest. One of the “‘cons” mentioned was
the subsequent firing of several air per-
sonalities who did not adhere to the
guarantee’s claim. Susan Payne, who work-
ed for KCBQ-FM/San Diego before her ter-
mination, was one of those unfortunate
casualties. The following letter is her
response to the statements made in the arti-
cle by KCBQ PD Bob McKay:

Dear R&R:

It was never my intention to air my
dissatisfaction with KCBQ-FM in public.
Though I thought my dismissal was a bit
unfair (especially in light of the fact that I'd
just given them some of the best ratings in
the city for my time slot — see April Ar-
bitron), I'm a professional and I know radio
isn’t always fair. I never felt it was right to
begin this ‘“‘promotion”’ with a job. threat
and suggested to Bob McKay in front of the
entire FM staff that perhaps an incentive
would get better results.

The difficulties really began in March,
when we began airing the fact that we
would purposely make a ‘‘mistake” and
play only two songs without interruption,
therefore giving a listener the chance to win

the $10,000 ... we even gave them a
deadline date of March 17th. So we would
have had to give the money away five days
after my dismissal by law. Naturally, peo-
ple reacted to our statement almost instant-
ly. The telephones in the studio became in-
cessant . . . with folks calling up after every
two songs and then hanging up when a third
began playing. Well, to say that things got a
bit distracting is an understatement. Bob
McKay implied in your story that I had a
visitor in the studio at the time I erred.
True, someone came into the studio briefly,
but that someone was Allen Spears, the
morning-drive DJ, a station employee. He
said he was going to the store and asked me
if I wanted anything. The truth is as you
wrote it, the song was ending as we were
talking and I did what was natural, I opened
the mike. I made “The Mistake,”” gave the
money away to the first caller, and called
Bob McKay.

When I went in to see Bob the next day,
I'd hoped for the best but was ready to ac-
cept what the memo of Jan. 2Ist decreed. 1
was in shock after reading my dismissal
memo, stating to him that I could accept be-
ing fired for the contest mistake but that I
took great exception to that manufactured
reason for my firing.

Several times in print now, Bob McKay
has stated that ‘“there were many, many

memos on record prior to this about her
specifically not concentrating.” This is
simply not the case . . . unless he has now
gone back to pad my personnel file with
reprimands and admonishments that
heretofore never took place. Not only is
there not one memo that concerns a failure
on my part, but indeed there are a few writ-
ten even after the beginning of the contest
that make positive statements about my job
performance. My God, if I indeed was doing
something wrong in my job performance, I
would have been the first to want to know
about it . . . so I could correct the problem.

I enjoyed my job at KCBQ-FM and had a
great deal of respect for Bob McKay. Per-
sonally, this whole episode rather saddens
me and sours me a bit towards radio and
some of the people in it. But now that my
reputation has been placed in doubt, I feel I
have no choice but to seek an airing of the
truth . . . I love radio as a profession and
certainly hope to work again. But what good
is being called a tremendous talent who
can’t concentrate? No PD in their right
mind would hire me if that judgment is
allowed to stand as true. So in conclusion,
all I ask is some space for my side of the
story. And let readers come to their own
truth.

Susan Payne
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that are very important, such as dedication,
patience, efficiency, timing, technical
skills, and of course creativity. I think it’s
also terribly important to be self-motivated.
You also have to be pretty good ad-
ministratively because the job of a produc-
tion director is really one of coordination
between the sales and programming
departments. They are that great link bet-
ween those two departments that so often
are at odds with each other, and in many
cases they wind up being a mediator.

e e i
“If you’re going to relegate
20% of your broadcast time
to paid commercial messa-
ges, those rascals had better
be good!”’

The production director also has to meet
clients. I think it’s a given in any situation
that they have to be able to go out with the
sales people and must know something
about sales and, most importantly, how to
sell themselves. They have to be a reporter
in the sense that they have to know who,
what, why, where, and when. One section of
the book is devoted to the tactics of persua-
sion, which is your basic psychological
point of reference, the bandwagon mentali-
ty and all that. All those things have been
amalgamated in recent years into one very
useful catch phrase, which is positioning.
Positioning is saying what you are and be-
ing that.

R&R: In today’s economy all the various
forms of media are fighting hard for the
available advertising dollars. How can a
good production director make the dif-
ference?

MA: There are still a lot of ad dollars you
can get if you can go to a client and show
them a good little piece of radio theater,
show them that this is a fine way to market
a product. Obviously, radio is a very suc-
cessful advertising medium, but sometimes
you've got to squeeze the guy a little bit to
get the dollars; and a good spot is a great
entry.

For example, we do a lot of research here
at the station to find out just how people
perceive us. My GM has a favorite saying
that image is more important than reality,
and it’s really true. If you perceive yourself

Continued on Page 31
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WQIK CELEBRATES 25TH — In celebration of 25 years of broadcasting country music,
waikK/Jacksonville gave away a “cherry” 57 Chevy. Then it was up, up & away, as the station
entered its black and silver balloon in the annual Jacksonville balloon chase.

o

STATLER SWEEPSTAKES — WBEU/Beaufort SC recently ran a contest asking listeners to
name their favorite Statler Brothers song, with nine winners receiving the group’s LPs and the
grand prize winner gaining admission to a nearby Statler’s concert as well as a backstage pass.
Interestingly enough, the song with the most votes was “Class Of 57" (seems as if 1957 holds
many nostalgic memories . . . see photo above). Pictured post-concert are (I-r) Statler Don Reid,
WBEU morning personality Linda Morlan, station PD Mark Robertson, and the group’s Jimmy

Fortune f(filling in for the ailing Lew DeWitt), Phil Balsley, and Harold Reid.

Production Tips From A Pro

Continued from Page 30

as a purveyor of fine automotive parts, you
may in fact be perceived by the general
public as a junkyard! So we've got to
change that perception, and what better
way than with a radio commercial or cam-
paign?

R&R: Speaking of image, how do you pro-
tect the image of the radio station if a client
comes in with a preproduced spot he wants
aired which just does not fit into your sta-
tion sound?

MA: We have an interesting situation in
that we have not only a Country station in
the building, but also an AOR Superstars, so
when we have the same client on both sta-
tions, it’s kind of hard to justify changing a
spot to fit our air sound. However, in certain
situations, we’d certainly try. For instance,
I wouldn’t run a beer commercial by
Gladys Knight & the Pips on WRNL.
There’s nothing wrong with Gladys Knight
& the Pips, but perceptually they’re all
wrong for the station. I would rather have,
for example, Rex Allen Jr. doing a beer
commercial. In a situation like that the first
move would be to find out if there’s another
spot available that will flow better within
your format. The second move is to sit down
and really argue the merits of running a
minute of an R&B song on a Country sta-
tion, because that’s what the commercial
will be perceived as.

It depends on what level the radio
station’s at. If you’re in New York City,
sometimes you can dictate to the agency
what kind of a spot you want. But in Rich-
mond it's a little tougher and in Pecker-
wood Lake, AR it’s impossible. It depends
on how good your persuasion is and, obvi-
ously, if it’s a local client you can have some
control over the situation. But on regional
and national buys you really don’t, so you

The Mt Secs

Country Radio’s Most Accurate |
Music Information l
Begins on Page 50

have to think ahead. It’s real hard to turn
down dollars. It’s been done, but if you’re
looking at a $75 per spot buy, it’s hard to say
no to that schedule.

R&R: You obviously know and value the
importance of a good production director.
Any closing arguments to persuade those
who still may not be convinced?

MA: One of my gripes is that over the
years I've seen general managers miss the
boat in one terrible instance because they
have this hours-on-the-air mentality. Since
in many instances the production director is

et e —— s
“If you perceive yourself as
a purveyor of fine
automotive parts, you may
in fact be perceived by the
general public as a
junkyard! So we’ve got to
change that perception, and
what better way than with a
radio commercial or cam-
paign?”’

R R N

not on the air, the GM doesn't think that it's
a very important position as part of the air
staff when, in fact, it’s as important as the
sales manager or program director. Infact,
the production director may be contributing
even more of what goes on the air than the
sales manager or program director!

If it’s at all possible, I believe in having a
full-time, off-the-air production director, as
we do here in the person of Bill Bevins. He
writes copy and does some production
himself, but his basic job is administrative,
and he farms out most of the production
work to the disc jockeys. Personally, I think
the production director’s job is a thankless
task that no human being should really
have to suffer through, but I’ve always had
fun with production because I'm in love
with technology and I love playing with my
little toys!

BIFF COLLIE

Inside Nashvuille

SUNDAY-GO-TO-MEETIN’, SHAPE-NOTE SINGIN’, OLD TIME
COUNTRY FAIR: The Oak Ridge Boys bought WPFR-FM in Terre
Haute for $577,000 . . . The “All American Country Games,” the final
event on the Saturday agenda at Fan Fair ’82, with Brenda Lee, Richard

Sterban (Oak Ridge Boys), and

Barbara Mandrell heading the three com-
peting teams, and featuring Loretta Lynn,
Sylvia, Marty Robbins, Kippi Brannon,
Jacky Ward, Stella Parton, Dave Rowland,
Margo Smith, Joe Bonsall, Louise Man-
drell, Rex Allen, Jr., Misty Rowe, Eddy
Raven, Jerri Kelly, and R.C. Bannon, will
become a big attraction at Fan Fair in the
future. In fact, I predict the likelihood of a
TV special spinning off next year’s
“games” . .. ‘“‘Sunday Morning Country,”
a Sunday Sing-In at Opryland, stars some
heavy country music personalities singing
their Christian testimonies, taped for
broadcast again on the 1500 stations which
carry “Country Crossroads” . . . Dolly and
Burt will premiere July 28 with ‘“‘Best Little
Whorehouse In Texas’ ... June Carter
Cash this week is having a “private sale”
and showing of jewelry, diamonds, furs, an-
tiques and silver at the Cash homestead . . .
George Jones and Tammy Wynette
“rehost’’ a summer rerun of their
“Nashville Palace” show, seen originally
last November 14. Their guests include Min-
nie Pearl, Roy Acuff, Terri Gibbs and
Charley Pride . . . George Jones played to
sellout crowds in Frankfort, Wheeling,
Bristol and Hager Hill, KY. (See, George
Jones is alive and well . . . at least part of
the time). You did hear about the song
Jones commissioned his friend super-
songwriter Glenn Martin to write which he
immediately recorded? It’s called “No-
Show Jones.”” Jones says he might as well
laugh about it as cry . .. Ricky Skaggs’s
cover story on Performance magazine adds
more steam to his image as the hottest new
Country act in years . . . The June 25 and 26
meeting of the Board of Directors of the
Organization of Country Radio Broad-
casters is called for Nashville’s Hyatt-
Regency.

NAMES, FACES, PEOPLE, PLACES:
Leon Everette got a new bus (thank
goodness!) . . . Ricky Peoples named Assis-
tant, A&R, Country at Polygram
Records/Nashville by VP Jerry Kennedy
. .. Martin Paulson, the U.S. Trust Co. of
New York, and Carl Perkins are asking
U.S. Bankruptcy Court to put Shelby
Singleton Corp. into bankruptcy. Paulson
claims Singleton has defaulted on paying a
$50,000 judgment awarded in 1975. The
dispute between Perkins and Singleton
stems from the contract Perkins had with
Sun Records before Singleton bought it . . .
Moe Bandy got caught in the middle of
another bankruptcy situation when he did a
benefit concert for the then still-solvent
Braniff Airlines. Payment was to be
several thousand dollars worth of open
airline tickets; however, the company fold-
ed the following week, making the tickets
worthless. Moe’s only hope is that they will
become collector’s items someday! .
Alabama football coach Paul ‘“‘Bear”
Bryant taping appearances on ‘‘Hee Haw”

for this fall . . . What’s Kenny Rogers gonna
do with $60 million worth of horses??? . . .
Anne Murray got a Doctorate Of Letters
degree from St. Francis Xavier University
. ... Leon McAuliffe, the legendary ‘‘Steel
Guitar Rag”’ member of the original Bob
Wills Texas Playboys’ Band, recovered
from his open heart surgery in time to ap-
pear at Fan Fair '82 with the Playboys . . .
Beechwood Music and the writers of the
1962 rock hit “Papa-Oom-Mow-Mow”’ are
asking $10 million in damages from Dallas
Frazier, BMI, Acuff-Rose Publishing and
MCA Records, claiming “Elvira” was
copied from their song (which, considering
“Elvira” was written and recorded several
years earlier, I'm told, would be a neat
trick) . . . Moonshine Records’ just-signed
singer/songwriter Rick Michaels is ready
for success, whatever it takes. His
philosophy towards country music? “I've
never been to prison; but if it helps, I’ll go.”

MSMA BIGGEST YET: 300 members of
the record, publishing, radio, management,
and performing community attended the
fifth annual Muscle Shoals Music Associa-
tion’s (MSMA) “Records and Producers’
Seminar” May 19, 20, 21. Jerry Reed and
Earl Thomas Conley entertained at con-
cert/banquets at the weekend affair, which
included, along with the seminar agenda,
golf, tennis and basketball tournaments.
Executive Director Buddy Draper says it
was the biggest ever, with enthusiasm and
productivity at an all-time high.

TERRI LYNN MILLER, just signed with
Millionaire Productions, spent Fan Fair
week in Music City doing demo sessions and
says, ““A winner is a loser who didn’t give
up!”’

HMHELLO DOLLY — Dolly Parton, who took
some time off to recuperate from recent
surgery, decided to make the best of her inac-
tive situation by calling radio stations and
retail outlets around the country to promote
her current RCA album. Surprised a lot of
folks, too, when they picked up the line and
heard Dolly on the other end/

Coors Country News
This Week’s Guests:
LORETTA LYNN ®

GAIL DAVIES

Call Pete Howard or Kirt Daniels (213)392-8743
228 Main St., Suite R Venice, CA. 90291

www. americanradiohistorv.com
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The Expanded Record Promotion Checklist

This week we’ve decided to try and help fill a gap between radio sta-
tions and record companies. A number of our reporting stations have re-
quested that we print a list of record companies that handle black music

and jazz product.

This year’s list is an update and expansion of last year’s, and we hope
we’ve collected almost everyone. You'll find the name of the company,
address, phone number, and the name of a contact person in charge of
promotion. I hope all of you program directors and music directors

find it useful.
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A&M

Jheryl Busby

1416 N. La Brea Ave.
Hollywood, CA 90028
(213) 469-2411

Alfa

Kevin Keogh

1015 N. Fairfax

Los Angeles, CA 90046
(213) 654-1100

Arista (East)

inc. GRP/Buddah/Jive
Richard Smith

6 West 57th Street

New York, NY 10019
(212) 489-7400

Arista (West)

Vaughn Thomas

1888 Century Park East, #1510
Los Angeles, CA 90067

(213) 553-1777

Atlantic (East)

inc. Atco/Cotillion/Mirage/Radio/
Modern/RFC/Emerald City/Swan Song
Real World/Island/Regency. etc.
Everett Smith

75 Rockefeller Plaza

New York, NY 10019

(212) 484-8145

Atlantic (West)
Marty Mack

9229 Sunset Blvd.. #710
Los Angeles, CA 90069
(213) 278-9230

BC Records

Ben Cekic

207 Danhill
Brooklyn, NY 11218
{(212) 851-8338

Becket

inc. Sutra/Sonnyview/Dash
Jack Kreisberg

1790 Broadway

New York, NY 10019

{800) 221-7085

Boardwalk

Ruben Rodriguez

200 W. 58th St., #5-A
New York, NY 10019
(212) 765-5103

Bridge

Stanley Bethel

5519 Hermitage Ave.

N. Hollywood, CA 91607
{213) 508-0343

Brunswick

inc. Dakar

Rane Boone

1995 Broadway

New York, NY 10023
{212) 496-0700

Capitol

inc. Goldcoast/Montage/Spectar Int'l
Rusty Moody

1750 N. Vine St.

Hollywood, CA 90028

(213) 4626252

Chi-Sound Int’l
Gus Redmond

8 E. Chestnut St.
Chicago. IL 60611
(312) 943-0307

Chrysalis

Jack Forsythe

9255 Sunset Blvd.

Los Angeles. CA 90069
(213) 550-0171

Columbia (East)
inc. ARC. etc.
Vernon Slaughter

51 West 52nd St.
New York, NY 10019
(212) 9754321

Columbia (West)

Doug Wilkins

1901 Century Park West
Los Angeles, CA 90067
(213) 556-4934

Destiny

Bunky Sheppard

301 N. Robertson Blvd.
Beverly Hills, CA 90211
(213) 274-9300

Elektra/Asylum

inc. Solar/Musician
Bifl Staton

962 N. La Cienega Blvd.
Los Angeles, CA 90069
{213) 655-8280

EMI America/Liberty

Ronnie Jones

6920 Sunset Blvd.

Los Angeles, CA 90028

(213) 4619141

Epic (East)

inc. Portrait/Philadelphia Int'l/T-Neck
Tabu/Pavillion/Coast To Coast,
other assoc. labels

Paris Eley

51 West 52nd St.

New York, NY 10019

(212) 9754321

Epic (West)

Maurice Warfield

1901 Century Park West

Los Angeles, CA 90067

(213) 556-4700

Fantasy

inc. Milestone/Honey /Prestige/Stax
Riverside/Galaxy

Quincy McCoy

2600 10th & Parker

Berkeley, CA 94710

(415) 549-2500

Fountain

Sara Melendez

63 E. Adams, #504
Chicago, IL 60603
(312) 987-0994

Handshake

Joel Newman

8304 Beverly Blvd.
Los Angeles, CA 90048
(213) 655-8635
HCRC.

Anne Leassear

7600 West Tidwell
Houston, TX 77040
(713) 4624142
MCA

Elmer Hill
70 Universal City
Universal City, CA 91608
(213) 5084010

Mirage

Bob Greenberg

9229 Sunset Blvd., #707
Los Angeles, CA 90069
(213) 278-6350

Motown

inc. Tamla/Gordy
Don Carter

6255 Sunset Blvd.
Hollywood, CA 90028
(213) 468-3610

Philadelphia International
Phil Ashbury

309 S. Broad St.
Philadelphia, PA 19107
(215) 985-090¢

Polygram (East

inc. Polydor/Casablanca/Spring/De-Lite
Mercury/RSO/Total Experience
Tommy Young

3107th Ave.

New York, NY 10019

(212) 399-7033

Polygram (West)
Ernie Singleton
1930 Century Park West
Los Angeles, CA 90067
(213) 277-1367
Posse
Bill Spitalsky
161 W. 54th St., #23
New York, NY 10019
(212) 581-5398
Prelude
Joey Bonner
200 W. 57th St.
New York, NY 10019
(212) 974-0360
Prism
D. Joseph
636 11th Ave.
New York, NY 10036
(212) 586-3375
Profile
Steve Plotnicki
250 W. 57th St.
New York, NY 10107
(212) 582-3555
RCA (East)

inc. Millennium/Planet/Salsoul

Patrick Spencer

1133 Ave. Of The Americans
New York, NY 10036
(212) 930-4309

RCA (West)

Lygia Brown

6363 Sunset Blvd., St. 601
Hollywood, CA 90028
(213) 4684058

RFC

Bert Coleman

161 W. 54th St., Suite 1001
New York, NY 10019
(212) 2464352

Sam

Earl Sellers/Danny Glass
1501 Broadway, #1904
New York, NY 10036
(212) 8694410

Solar

Edna Collison

9044 Melrose Ave., #200
Los Angeles, CA 90069
(213) 859-1717

Spector Int’l

Rick Smuliam

8232 NW 56th St.
Miami, FL 33166
(305) 592-9366
Sugarhill

Sharon Cope

96 West St.
Englewood, NJ 07631
(201) 569-5170
Vanguard

Ray Smith

71 West 23rd St.
New York, NY 10010
(212) 255-7732

Venture

Al Edmondson Jr.
6430 Sunset Blvd., #816
Hollywood, CA 90028
(213) 462-3162

Warner Brothers

inc. Sire/Geffen/Bearsville, etc.

Cortez Thompson
3300 Warner Blvd.
Burbank, CA 91501
(213) 846-9090

West End

Manny Bella

250 West 57th St.

New York, NY 10107
(212) 757-0695

WMOT

Ms. Penn

1228 Spruce St.
Philadelphia, PA 19107
(215) 985-0606

ITS A STICKUP! — Daria Langford, RCA promo-
tion rep in Detroit, pulled a “Holdup” on
WGPR/Detroit Program Director Joe Spencer on
behalf of War’'s “Outlaw” LP.

WBLX/LAKESIDE — While on a promotional tour
in the Deep South, Solar recording artists
Lakeside visited WBLX/Mobile. Pictured (I-r) are
Lakeside's Marvin Craig and Mark Woods, WBLX
Promotions Director Carmen Brown, Otis Stokes
of Lakeside, and Bill Magness of Solar-E/A
Records.

Jazz Labels

Polygram Classics

Antilles/Island Jazz Hounds inc. Enja/Verve/Emarcy/Mercury Jazz
Ron Golfistein Thais Harcourt Barry Feldman
444 Madison Ave. 10581 Ashton Ave. 137 W. 85th St.
New York, NY 10022 Los Angeles, CA 90024 New York, NY 10019
(212) 355-6550 (213) 470-3355 (212) 399-3883
Concord Marco Progressive
JotinlHogers 11020 Ventura Blvd., #252 GusiStalinas
Box 845 Studio City, CA 91604 601 Virginia Ave,
Concord, CA 94522 (213) 464-0300 Tifton, GA 31794
(415) 682-6770 Mose (912) 382-8192
Contemporary Joe Fields Rounder
Debbie Dumas 160 W. 7T1st St. Mary Weber
Box 2628 New York, NY 10023 186 Willow Ave,
Los Angeles, CA 90028 (212) 873-2020 Summerville, MA 02144
(213) 466-1633 (617) 354-0700
MMO/Inner-City
Crescendo Dave Kratka Sutra
Gene Norman 13012 Saticoy St.. Unit 4 Jack Krelsberg
8400 Sunset Blvd., #4-A N. Hollywood, CA 91605 1790 Broadway
Los Angeles, CA 90069 (213) 7656600 New York, NY 10019
(213) 656-2614 (212) 582-6900
Omni Sound
Erect’ Yoshio Inomato Theresa
Alonzo Kinz Waring Drive Kazuko Ishida
7520 Broadway Delaware Water Gap, PA 18327 800 The Arlington
Merrillville, IN 46410 (717) 476-0550 Berkeley, CA 34707
(219). 763-0001 (415) 524-4908
. Pablo
Gramavision Norman Grands Timeless
Judy Minox 451 N. Canon Joanne Jimenze
260 W. Broadway Beverly Hills, CA 90210 106 Fort Green Place
New York, NY (213) 274-9831 Brooklyn, NY 11217
(212) 226-7057 (212) 625-7505
) Palo Alto

;ga:ﬁrls‘t; ) Al Evers Warner Brothers/ECM

ichael Garvin 755 P: o HA- Ricky Schultz
9000 Sunset BIvd.. #611 g i SR 3300 Warner Blvd.
Los Angeles, CA 90069 (415) 8564355 Burbank, CA 91510
(213) 980-1025 {213) 846-9090
Jam B i S
Richard Spring P.O. Box 10069 Jeff Heiman
1737 DeSales St.. NW, #300 Glendale, CA 91209 Box 4122 Pioneer Square State
Washington, DC 20036 (213) 2447276 Seattle, WA 98104
(202) 638-3355 (206) 233-0517

ACTION

* WDIA/Memphis announced the addition of

Dewey Marvin to its air- “ g
staff. Marvin has worked | |
as an air talent at KUHL/
Santa Maria, CA; WKKY/
Paragoula, MS; and
WYLD and WEZB-FM!
New Orleans. Dewey
will take over afternoons
2-6pm.

e Some people con-
tinue to wonder if black o L
music can cross over. Dewey Marvin
Well, for those folks | present an interesting ob-
servation. Three or four weeks ago the Miss America
Contest was held in Mississippi. This year we did
not see any black females representing any state
in our union but we did see and hear Donny Os-
mond sing to the audience and the participants.
Here's what | found interesting — Donny sang four
songs and three were by black artists:Quincy
Jones’s “100 Ways" and “Just Once” and Al Jar-
reau’s “We're In This Love Together.”

The Nashville Music Association has inform-
ed us that Peabo Bryson and gospel artist Ed-
win Hawkins have been named as hosts of its
“SummerSoul ‘82" black talent search. Bryson
will host the black contemporary showcase June
25 at the Tennessee Performing Arts Center,
while Hawkins will host the gospel show the
following evening in the same venue.

® Down in El Paso at KELP there have been
some programming changes. Ms. Estrella Flores
is out as PD and her replacement is David Reyes.
Reyes says he is reprogramming his music to fit
the lifestyle of his West Texas audience.

WwWWW americanradiohistorv com

* New York's WKTU did a two-day ticket give-
away for each of the four performances by “Satur-
day Night Live” 's Eddie Murphy to record his
first live album at the Comic Strip in New York Ci-
ty.
* WRBD/Ft. Lauderdale in conjunction with
Peaches Records gave away a $1000 Gibson
B.B. King guitar as the grand prize of a promotion
that was attended by the “King of the Blues” him-
self. The winner was chosen during the in-store
drawing. Commercials on WRBD spotlighted the

« drawing as well as B.B.’s Miami concert per-

formance.

* WJMOI(Cleveland's support of a two-day
NAACP communications workshop was a suc-
cess, we're told. Panel co-moderator for the sec-
ond evening’s discussions on radio, advertising,
and public relations was WJMO General Manager
Curt Shaw. The media workshop commenced
with a keynote address by Pluria Marshall, Chair-
man of the National Black Media Coalition.
Speakers at the workshop included WJMO News
and Public Affairs Director Linda Kukes and Traf-
fic Manager Jacqui Adams. According to WJMO
Public Relations and Community Service Coordin-
ator Michelle Munn, “The purpose of the work-
shops was to examine black roles in the media,
with the underlying theme being black involve-
ment and employment in newspapers, television,
radio, advertising, and public relations.”

Black Radio’s Most Accurate l
Music information
Begins on Page 52
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This Dream’s For Real.

!G)H!pgogmgirls, the
smash Broadway
musical, winner of 6
Tony Awards
including “outstanding
actress in a musical,”
Jennifer Holliday.
The hit single ““And |
Am Telling You I’m
Not Going’* from the
original cast album,
sung by Jennifer

Holliday.

Produced by m]ack Radio BREAKE

David Foster. _ DREAMGIRLS
And | Am Telling You I'm Not Going (Geffen)
59% of our reporting stations on it. Rotations: Heavy 7/0, Medium ™
- 11/0, Light 15/3, Extra Adds 6, Total Adds 9, WDMT, WOIC, GEFFEN
OlogETReiRE Getontampany WPDQ, WDAO, WLTH, WTLC, WLUM, WVOI, KUKQ. Debuts at RECORDS

< 1981 Tte Dreams Company.

number 28 on the Black Radio Chart.

Distributed by Warner Bros. Records
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Pearl For RCA

1
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RCA recently signed Leslie Pearl, whose debut single for the label, “If The
Love Fits Wear It has been out for several weeks. Pearl’s album is ex-
. pected shortly. Pictured {I-r) are Pearl, RCA’s Nancy Jeffries, and label VP's
Dan Loggins and Joe Mansfield.

Stray Cats Found By EMI]

RN csaiTl .

EMI America has signed the Stray Cats, who left New York to become hit
artists in Britain almost two years ago. Pictured at the Roxy in LA. after a re-
cent performance are (kr) EMl/Liberty’s Frenchy Gauthier, label VP Joe
Petrone, management’s Tony Bidgood, EMI/Liberty VP Mark Levinson,
label’s Clay Baxter, group’s Lee Rocker, Brian Setzer, and Slim Jim Phan-
tom, EMI/Liberty President Jim Mazza, and label VP Don Grierson.

MCA Distributes Jo-Wes

MCA Distributing Corp. will press and distribute Jo-Wes Records, whose
first single, Jack Grayson's “Tonight I'm Feeling You,” is already out The
label was formed by independent promotion man Joe Isgro and Koals
Records owner Wes Sanborn. Pictured (l-r) are Isgro, MCA's Bonnie Green-
berg, MCA Dist President Al Bergamo, and MCA VP John Burns.

%m ﬁf}o[ey was net...
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Loverboy Lucky At Nassau

._d“ k) y ] ) : ! : 7 : V : _ 1
Columbia’s Loverboy recently played Nassau Coliseum In the New York area, and were visited backstage by label
executives and fellow Columbia artist Eric Bloom of Blue Oyster Cult. Pictured (I-r) are Columbia VP Bob Sherwood,
Loverboy’s Matt Frenett, Bloom, Columbia Sr. VP/GM Al Teller, and group’s Paul Dean, Mike Reno, Doug Johnson,
and Scott Smith.

Backstage Jam In New York

R

Polydor’s Jam were greeted by Polygram executives after the group’s Palladium concert in New York. Pictured (l-r}
are Polygram VP Len Epand, group’s Paul Weller, Polygram President Guenter Hensler, group’s Rick Buckler, label’s
Derek Shulman, group’s Bruce Foxton, Polygram VP Jerry Jaffe, and label’s Steve Gresnberg.

E/A Pulls in Stee! Pulse

Elektra/Asylum has signed British reggae group Steel Pulse, with an album just out. Pictured (l-r) are manager An-
dy Bowen, group’s David Hinds and Ronald McQueen, E/A Chairman Joe Smith, group’s Steve Nesbitt and

Selwyn Brown, and attorney Eric Greenspan.

Weintraub Honored By Israef

Manager/promoter Jerry Weintraub was presented with the Menachem Begin Award from [srael’s Bar-llan
University for work on behalf of Israel. Artists John Davidson, John Denver, and Neil Diamond chimed in by
contributing the vase of flowers on their table at the awards banquet Pictured (I-r) are Diamond, Sar-llan Presi-
dent Abe Spiegel, Denver, Weaintraub, and Davidson.
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1982: 5ot As The First

Because Columbia Records will provide you with the same strong music
that gave you 5 out of the top 10 singles in Billboard’s Hot 100 last week

Here’s The Starting Lineup For The Second Half:

NEIL DIAMOND ‘‘Be Mine Tonight”

EDDIE MONEY ““Think I'm In Love”’ i " ‘

GREG GUIDRY ‘“Into My Love”

LARRY LEE “Don’t Talk”'

THE PIN-UPS “‘Song On The Radio™

MEN AT WORK “Who Can It Be Now”

'ELLISON CHASE ‘Do You Want To Make Love”

' COLUMBIA RECORDS
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Media News Buys UPI

Media News Corp. last week
bought financially ailing UPI
from the E.W. Scripps Company
for an undisclosed sum and im-
mediately announced there would
be no major staff changes.
Roderick Beaton will remain as
UPI President.

Media News Managing Director
Douglas Ruhe pledged improved
service to UPI customers, vigor-
ous competition with AP, and the
launching of new, profitable serv-
ices.

“We feel that the greatest op-
portunities for growth lie in the
new technologies, cable, direct
broadcast satellite service, low-
power TV, video disc and tape and
computer data bases,” Ruhe said.
An early priority will be speeding
up UPI’s conversion to satellite

Gardner Named
VP /Programming
For KLLS &
KCCW

Bill Gardner has been appointed
VP/Programming for SBI's KLLS
& KCCW/San Antonio. He comes
to the sta- - _ "
tions from
the morning
drive posi-
tion at
WFYR/Chi-
cago, and
has actually
been work-
ing with ;
their pro- = ¢
gramming Bill Gardner

for a few months. KCCW is a
Music Of Your Life station, while
KLLS (the FM) is CHR.

SBI VP/Corporate Operations
George Johns commented,
“We’re proud to get someone with
Bill’s outstanding experience. We
are looking for marked im-
provements in our programming
under Bill’s leadership.”’

Gardner told R&R, “When I left
WFYR, this is the position that of-
fered me the most opportunity,
since I get to work with George
Johns again. He and I seem to in-
spire each other’s creativity.”
Gardner worked with Johns when
both were with the Fairbanks
group. He also served as PD at
WBJW/Orlando before joining
WFYR.

Biernacki

Continued from Pe

Biernacki also indicated that he
would not appoint anyone to fill his
vacated Assistant GM slot. “We
are giving additional responsibili-
ties to our General Sales Manag-
er, our Program Director, to our
news chief, and our technical
chief’’ Biernacki said. “Those
four people all have additional
responsibility that will take up in
essence what I was doing.” In ad-
dition, Alan Silverman has been
promoted from National Sales
Manager to Sales Manager, Bier-
nacki announced.

Before joining WOR, Biernacki
was GSM of WABC/New York for
five years; GM of WWDJ/Hack-
ensack, NJ (serving New York)
for two years; and worked for
Golden West in New York and
Portland. Biernacki’s appoint-
ment is effective immediately.

delivery and more aggressive
marketing of UPI services
worldwide.

UPI Audio GM Dave Donovan
commented, ‘‘Since they are
broadcasters themselves, they
may pay a lot of attention in that
direction.”

Ruhe and another Media Gener-
al principal, William Geissler, are
partners in Focus Communica-
tions, a Nashville-based firm in-
volved in new technologies. Its
holdings include WFBN-TV/Chi-
cago, a pay-TV station.

The firm’s other two principals
are Len Small, editor and publish-
er of the Daily Dispatch, Moline,
IL, and Cordell Overgaard, a Chi-
cago lawyer and President/Com-
munity Cablevision.

Susquehanna,
WKIS Buy
Florida Net

Susquehanna Broadcasting and
its Orlando News/Talk station
WKIS have agreed to purchase
the 70-station Florida Network for
an undisclosed price. The Florida
Network provides news, sports,
and weather to its subscribers,
and airs Florida’s only statewide
talk programs.

WKIS VP/GM Larry Kindel
commented, “The idea of col-
laboration with the Florida Net-
work is nothing new. We have
already worked closely with them
in conducting statewide opinion
polls on ERA and gun control.” He
added that WKIS had ‘‘upgraded”’
its staff with former Mutual, NBC,
and CBS Radio personnel and
said, ““That talent can be infused
into the network’s programming
to bolster their product as it has
ours. We plan an expansion not on-
ly in the news product, but also in
high interest specialty programm-
mg.77

Kindel added that technical im-
provements in the Florida Net-
work’s delivery system were also
being studied.

Media

Continued from Page 1

advertising time on several thou-
sand radio and television stations
nationwide. Tanner acquires time
for cash and alsoin exchange for a
broad range of services, products
and merchandise.

Alan Donnahoe, Vice Chairman/
CEO of Media General, said, “We
are very pleased indeed to add to
our corporate group this unique
and highly innovative company
which will continue under the fine
leadership of Bill Tanner and his
excellent management team.”

Tanner commented, “We wel-
come the opportunity to join
Media General and become part
of its media group, which will add
materially to our resources and
future growth potential.”

Media General is a diversified
communications company with
newspaper, broadcast, printing
and publishing operations. Media
General also has a newsprint sub-
sidiary considered to be the
world’s largest recycler of
newsprint.

R&R/Friday, June 11, 1982

CALENDAR ¢~

AN
BBC News Coverage “Too Fair”?

Although working journalists strive toward the ideal of a truly fair presentation of facts (Pulitzer Prizes are awarded for
balance in reporting), the British Broadcasting Corporation came under some fire early in its Falklands coverage for impar-
tiality. ‘‘Some people were reminding us that we were the British and not the sort of Argentine Broadcasting Corporation,” says
news editor Chris Mason.

I had plunked down a few of my bucks to wire London early last month to say “HEARING MANY SHORTWAVE
REPORTS. WELL DONE. SHAMEFUL THAT YOU'RE BEING CRITICIZED FOR BALANCED REPORTING.
KEEP UP GOOD WORK."” In a follow-up call just before this deadline, Mason’s laughter came through clearly over the Lon-
don lines as he assured me that no pressure has been exerted on the newsroom level, explaining, “The BBC is a strange sort of
organization. In fact it’s a disorganized organization, in that programs have their own responsibility for what they put out, and
it’s indeed very difficult for any one person to get control of the output. So one current affairs program may take a certain line,
and in an hour’stime you'll hear the completely. opposite point of view. And I don't think the program makers would have felt
any undue pressure at all.”

I've never been much of a joiner and am not involved in the several fine professional organizations such as RTNDA, so
when a reporter is tossed into jail or otherwise put upon, I can't sit back and rely on someone else to speak up for my viewpoint.
The case of the BBC “too-balanced” criticism was too frightening to keep quiet about.

But editor Mason’s words reassure me. “‘All the polls that I've seen have come down on the side of the BBC, saying we've
done a good job.”

Fly ’Em If You Got ’Em

MONDAY, JUNE 14 — This is national Flag Day, commemorating the adoption in 1777 of the first Stars and
Stripes. When the Continental Congress authorized the flag, there was no mention of what the colors should represent — no
“blood red” or “sky blue” — and the arrangement of the stars was left to the individuals who did the cutting and sewing. “We
have had 27 different versions of our national flag,” says Dr. Whitney Smith, Director of the Flag Research Center. “There
haven't been major changes, but there have been more than in any other country!”

On this date in 1827 the Carpenters Union in Philadelphia demanded shortening the work day to ten hours. They finally
got their way 33 years later in 1860.
Speed skater Eric Heiden is 24. Writer Jerzy Kosinski is 49. Burl Ives hits 73.

Ben Franklin Flies the Kite

TUESDAY, JUNE 15 — On a late spring afternoon 230 years ago today Benjamin Franklin flew a kite in a
thunderstorm, to prove lightning is electricity. The President of the Electrical Historical Foundation says the immediate prac-
tical application of that experiment in 1752 was the invention of the lightning rod, which protects structures from being zapped
to pieces. “‘Later on a Russian decided to repeat the {Franklin) experiment,’ say Dr. Birn Dibner, “and he was killed. He was
the first martyr to electrical experimentation.”

Charles Lindbergh became a hero for flying the Atlantic nonstop, but the same trip had already been accomplished. On
this date in 1919 John Alcock and Arthur Browne completed their direct Atlantic flight, eight years before the Lone Eagle did
it alone.

Harry Nilsson reaches 41, and Waylon Jennings is 45.

First Woman in Space

WEDNESDAY, JUNE 16 — The first woman in space was Valentina Tereshkova, who rocketed up nineteen
years ago today and went around 48 times. When she parachuted down three days later she was a Soviet superstar, receiving the
highest decorations including the “Order of Lenin” and *‘Hero of the Soviet Union.” These days, says Michael Lysenko of the
Soviet Embassy, “‘people just like her very much, and she is one of the most popular and respected people in my country!”

Fifty-three years ago today Otto Funk walked into San Francisco, ending a 4165-mile trip from New York City. The
62-year-old Funk had walked for six months, playing a violin every step of the way.
Baseball star Ron LeFlore is 30. Boxer Roberto Duran is 31. Billy Crash Craddock is 43.

The Second-Rate Burglary

THURSDAY, JUNE 17 — The act that eventually cost Richard Nixon his job was ten years ago this morning,
when five agents of his reelection committee were caught burglarizing Democratic National Committee offices in W ashington’s
Watergate complex. Nixon is the only American President ever forced from office.

George Cormack, born today in 1870, grew up to become a miller. He's credited with inventing Wheaties in 1924. (USDA
figures as of 1979 showed Wheaties No. 14 in market share. Cheerios were No. 1).
Dean Martin is 65. James Brown is 54. Barry Manilow is 36.

Father’s Day Cards: Gentle Slams

FRIDAY, JUNE 18 — Father’s Day is this Sunday. Although it was proposed. almost simultaneously with
Mother's Day some eighty years ago, it didn’t become an of<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>